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Never underestimate the power of the new | № ; % 
Trivial Pursuit® Star Wars Game. This collector's = V 
edition has over 2,000 questions in new 3 un ЕП 
categories like Droids, Creatures & Aliens. Plus, ү M 


а set of 100 photocards. So stop resisting and | 1 1” Carag Rs 
give in to the new Trivial Pursuit® Star Wars Game. 
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Movement determined Contains sneak preview 
by electronic R2-D2 Episode I Bonus Card Pack 
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YOU CAN" Y MAKE THIS STUFF UP. 


Get a load of our web site at www.trivialpursuit.com and visit the Official Star Wars Web Site at http://www.starwars.com 
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инф There is the so-called STAR Wars canon, which officially and finally defines anything 
and everything within the saga’s vast storyline. If a character or weapon or alien or starship 
or battle isn’t “canon,” it simply does not exist—officially, that is. Lucasfilm’s “continuity ed- 
itors,” Allan Kausch and Sue Rostoni, are the main keepers and arbiters of this hallowed 
repository, and their diligence to it has been a tremendous help to writers, artists, game de- 
signers, even magazine editors who work within the STA Wars galaxy. 

Still, one of the fun parts of being a Svar Wars fan is the fantasy and inventiveness that 
the timeless tale affords. Starting from the canon, one can concoct his or her own addenda, 
creating characters or weapons or aliens or starships or battles that fit into one’s private uni- 


verse. Kept within those confines, there’s no need for continuity. Indeed, this type of activ- 


ity is fostered by Lucasfilm, such as 
ө 
Custom-Built 
Universe 


your own action figures and the S74r Wars Customizable Card Game. First, there's a news item 
in "Around the Galaxy" (page 4) about Lego becoming a ST Wars licensee, accompanied by 
a bit on two guys who already build ST Wars things from regular Legos. That's a perfect ex- 
ample of the ingenuity inspired by STAR Wars that doesn't have to fit within the strictures of 
its canon. Likewise, the article "Go Figure!" (page 18), details how to make a customized ac- 
tion figure, one that's not in the Kenner or Galoob stables, by cannibalizing existing figures. 
Lucasfilm is well aware of this popular hobby, and as long as it's done for fans' personal en- 


in the imaginative world of the STAR 
Wars Roleplaying Game, developed 
by West End Games. 

This issue of GALAXY COLLECTOR 
lends credence to other areas that fea- 
ture SrAR Wars freelancing: making 


joyment, no problem. Equally acceptable is the custom tailoring of outfits for figures, like that 
done by Deanna Bock, one of the subjects of this issue’s “Fantastic Fans" column (page 54). 

"Out-of-canon" roleplaying, different from West End Games' variety, is the object of De- 
cipher's $ТАЕ Wars Customizable Card Game, in which players mix and match things with- 
in the trilogy to produce their own scenarios. It's like a baseball fantasy game where Babe 
Ruth can step to the plate against Roger Clemens; it never happened, but you've got real stats 
to set up a fun "what if?" The brilliance of the CCG is explained in the interview with the 
game's creators, Rollie Tesh and Tom Braunlich, beginning on page 26. 

Dreaming up engaging ideas is the essence of STAR Wars. The ageless adventures of he- 
roes and villains, the struggle between good and evil, is what George Lucas has always main- 
tained is his primary goal. Plot does matter. Canon does, too, in order to keep the stories 
straight, but it also leaves so much leeway for fans to fantasize. 

So what's your homegrown way of expressing your STAR Wars self? Do you customize 
figures and spaceships, make costumes, paint pictures, roleplay? We'd love to hear about, and 
see photo examples of, fans' handiwork. Send us samples (if you want them returned, you'll 
have to include packaging and postage, otherwise they'll become the property of Topps) and 
we'll publish our favorites—as long as the canon keepers say it's OK. All art/items must de- 
pict characters and situations already existing in the STAR Wars universe. 


Lets Mr 


Editor 


See you in the next issue. 
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world. “Clothing,” says Knoll. “CG JOHN KNOLL 
clothing with realistic wrinkles and  (1ЕрГ), WITH 


movement. We are working to make 

all that happen, just to have the all AGO op: 
the details blend with the filmed en- LUCAS, WELCOMES 
vironments and characters.” THE CHALLENGES 


44 > Director Lucas is focused on of CREATING 
his creative vision, not on effects 
Here's Where sege vso noon ees uan 
s FOR STAR WARS: 
EPISODE I. 


772 gasping for breath at some of hi 

The Fun Begins orders. But that’s only making it 
more interesting, he says. “One of 

the big joys is that George thinks 

nothing of the complexity of the е 

fects when he hands over direction 

un In order to bring George Lucas’ vision of ST Wars: Episode I to the to us. When we get the impossible 
screen, the visual effects teams at Industrial Light & Magic are pushing ones, we just kind of gulp, and say, 
themselves like never before, exploring new territory in the effort to capture ‘Yikes... OK, well, we'll figure it 
on film entire worlds that have never existed. out.’ On most of our projects there 
As ILM plunges into this project, John Knoll is one of three Visual Ef- is usually something new and dif- 
fects Supervisors for Episode I. Along with fellow supervisors Dennis Muren ferent, some kind of stretch. We try 
and Scott Squires, Knoll keeps in constant contact with Director George Lu- to push the envelope a little on any 
cas, Producer Rick McCallum and Concept Designer Doug Chiang. Knollis good project. On this one it is that 
facing a tremendous amount of work, but says that he is looking forward to challenge times 20. It is really ex- 
the opportunity before him. citing. A little scary at first, but now 
we're in the stride of it, and it's 

BACH HT THE RANCH great. We're working through all the 


"We've captured the necessary plate shots, the filmed backgrounds,” problems." 


Knoll says. “Now our job is to create the additional effects elements at Does Knoll have a closing com- 
ILM, and then assemble them to make it all look seamless. To tell you the ment about his Episode I experience 
truth, this is the fun part." so far? "Yeah," he says. "I've got to 


Fun, for Knoll, involves tackling challenges for which the technology get back to work." — Excerpted from 
doesn't even exist yet. "There's a major scene toward the end of the fim that starwars. com, written by David West 
is significantly more complex than anything that has been done before. Reynolds. 

To do it, we've had to write a whole new set of software. That took about 
a year." 
Other frontiers include recreating things that are simple in the real 
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Now What? 


AS WE DOWNLOADED 
Steve Sansweet's "STAR 
Wars Stuff” column for 
this issue—which was one 
whole day late—we won- 
dered what excuse he'd have for missing his deadline 
Would it be his full-time duties as Lucasfilm Marketing's Direc- 
tor of Content Management? Yet another book project? Perhaps 
a deadline for one of the other fan magazines to which he con- 
tributes? Or maybe he was just rearranging his world-famous 
collection of STAR WARS memorabilia. The slacker! # Whatever. 
the tireless trilogy guru's latest offerings are in the magazine, and along with presenting them, 
we're also happy to examine his two latest tomes, The STAR Wars Scrapbook (Chronicle Books, $35) 
and The SrAR Wars Encyclopedia (Ballantine Books, $49.95). While both showcase his voluminous 
knowledge of STAR Wars and all its ancillary glory, separately each book takes a very different look at the 
saga. # The Scrapbook is a cleverly packaged repository of 
photos, art, stories and replica mementos that track the life 
span of STAR Wars until now. Here's how Steve described the 
book to Iain Lowson for an interview in the British STAR 
Wars Magazine: "The Scrapbook has a brilliant design 
(Earl Gee and Fannie Chung also designed my first STAR 
Wans book six years ago) and lots of interactivity. Among 
the items reproduced are: a punch-out an X-wing glider 
from a General Mills cereal box in 1978; a Boba Fett Re- 
venge of the Jedi action figure card (one recently sold at 
auction for $1,200); two different Japanese sticker sheets; 
and a crew invitation to Return of the Jedi that you 
pull out of an envelope. Lots of other cool items are 
freshly photographed against striking backgrounds. 
And the cover of the book itself is dynamite: You pull 
a Velcro tab, and Darth Vader's mask turns into 
Anakin's scarred face!" № The STAR Wars Епсу- 
clopedia is a comprehensive, lushly illustrated 


GALAXY GIVEAWAY! 


Chronicle Books is giving away 4 copies of 
The Star Wars Scrapbook. 
To enter the random drawing, send your name, age and address in a 
letter or on a postcard to Scrapbook Giveaway, STAR WARS GALAXY 
Couecror #3, One Whitehall St., New York, NY 10004. Entries must be 
received by December 31, 1998. Winners will be notified by mail. 


AND MARTIN THURN 


BALLANTINE & CHRONICLE BOOKS 
HEY SANSW EET, 


compendium to everything STAR WARS, 
exploring and defining the saga from A 
to Z—the characters, the vehicles, the 
battles and much more. “We decided on 
a format that treats the STAR WARS 
galaxy as a real one, and this is its main 
reference work,” says Sansweet in the 
same interview. “It’s written 
from the perspective of one 
point in time—about 25 years 
after the Battle of Yavin—so 
we don't leave people hanging 
about who’s alive and who 
isn’t. It’s also a ‘journalistic’ 
approach to the writing, mak- 
ing each entry as accessible as 
possible. Each entry has a 
source code, so readers can go to 
the original material if they want 
to delve into a topic more deeply. 
And the accompanying illustrations are 
in full color throughout." Ж Thanks for 
the insight, Steve. Now get back to 
work—you’ve got a deadline to meet! 


The Lego Lads 


THE NEWS THAT LEGO will be- 
gin producing SrAn Wars con- 
struction sets next year is great, 
but the truth is that fans have 
been building S7ar Wars things 
out of regular Legos for years. 
SWGC, thanks to an article last 
winter in San Luis Obispo Maga- 
zine, came across two California 
college students who've done 
amazing things with Legos. 
Jake Forbes and Jack Mc- 
Keen, both 21 and lifelong STAR 
Wars fanatics, share a mutual 
love of Legos, too. They com- 
bined their interests and talents 
to snap together an incredible 
Star Wans/Lego holiday window 
display last year at a toy store in 


DK PUBLISHING 


YOU'RE GONNA NEED A BIGGER... BOOKSHELE 


IF YOU ENJOYED the detailed cross-section of Boba Fett’s S/ave Гіп our special Boba Fett one- 
shot magazine, then you'll flip over the entire book of similar drawings coming this fall from 
Britain's DK Publishing (Dorling Kindersley). Written by David West Reynolds and illustrated 
by Hans Jenssen and Richard Chasemore, S7ar Wars Incredible Cross-Sections features intricate 
and annotated artwork revealing everything from the internal workings of the Millennium Fal- 
con to the firing mechanisms of proton torpedoes. Packed with more than 25 cross-sections and 
gobs of information, STAR Wars fans will want to pore over this book till the banthas come home. 


GALAXY GIVI 


ishing is giv’ 


San Luis Obispo. “Half the display was Tatooine, 
including Jabba’s palace, his sail barge and all 
the aliens,” says Forbes, adding that he and Mc- 
Keen customized Kenner action figures to “star” 
in the creation. “The other half was Endor, with 
AT-STs, an Imperial shuttle, speeder bikes and 
the Ewok village. In the sky we had X-wings, TIE 
fighters, the Millennium Falcon and other ships.” 
The display, which measured 12’ wide, 4’ deep 
and 5’ high, comprised close to 100,000 Lego 
pieces and took nearly four months to complete. 


Reynolds has a second Lucas- 
film book coming this fall, too: DK 
Publishing’s STAR Wars Visual Dictio- 
nary. It's chock-full of photos from 
the films that explain characters, 
creatures, costumes, droids, 
weapons and equipment found in 
the STAR WARS universe. 
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POPSHOTS POP-UP Collectible Greetings Cards offers 
a series of Sian Wars pop-up greeting cards for all 

sorts of occasions. Each card and its special-size 

envelope are 
conveniently 
packaged for 
collectors in 
clear Mylar. 


TOGETHER AT LAST: 
Lego & Lucasfilm 


FANS OF THE GALAXY S most famous 
building blocks will be happy to learn 
that Lucas Licensing Ltd. and The Lego 
Group have announced an exclusive, 
multi-year agreement that will give Lego world- 
wide rights to produce construction sets and fig- 
urines based on Srae Wars. The deal marks the first 
property ever licensed by the family-owned Danish 
toy maker, and will allow the company to produce 
construction toys based not only on the original 
trilogy, but the three prequel films, as well. 

Early next year, Lego will introduce an ini- 
tial assortment of building sets based on classic 
Sian Wans, followed by additional sets inspired by 


Episode І. Along with its top-quality 
Teputation in the U.S., Lego is also 
highly regarded in Europe, which gives 
Lucasfilm an even stronger presence in 
that toy market. 

"The alliance with Lucas Licensing Ltd. rep- 
resents a major step for the Lego Group world- 
wide, bringing together two very powerful brands 
that will entertain and inspire children around the 
globe,” says Kjeld Kirk Kristiansen, President and 
CEO of the Lego Group. The Lego Group, a privately 
held, family-owned company, based in Billund, 
Denmark, is one of the world’s leading manufac- 
turers of play materials for children, 


IT’S PROBABLY SAFE to say that 
the most-collected items from the 
STAR Wars trilogy are Kenner ac- 
tion figures. And while the toys 
themselves are beloved and valued, 
there are many fans who collect un- 
opened figures in the various pack- 
aging schemes and highly covet 
those packages, too. 


POWER OF THE FORC 

Most of the 
Kenner figures come packaged on a 
6” x 9” piece of cardboard, gener- 
ally called a “card,” covered with a 
bubble or blister of plastic. Over the 
years, especially the vintage peri- 
od from 1978-1985, the backs of 
the cards went through many 
changes, which has created varia- 
tions for the STAR Wars action 
figure collector to pursue. 

As with most passions in life, 
there’s lingo to learn if you want to 
join the club. Common terminology 
for labeling Srar Wars action fig- 
ure cards relates to the number of 
figures pictured on the backs. For 
example, a “20-back” has 20 figures 
pictured on it. A letter system is 
also used to designate the specific 
logo on the card. A “ROTJ 77- 
back,” then, would be a card with 
77 figures pictured on the back and 


t CARDS CAN BE VER 


Back Talk 


Rapping about classic Star Wars 
action figure packaging 
BY CHRIS FAWCETT 


the Return of the Jedi logo on the card. It is even possi- 
ble to distinguish between different cards with the 
Same number of figures. The usual designation is a let- 
ter, thus creating cards such as a 32A, 32B or 32C. 
Collecting carded figures is more expensive 
than collecting loose ones, because they are much 
harder to come by. Another obstacle for the col- 
lector to consider is the fact that there are more 
than 1,700 variations of figures and card backs. 
And in reality, all possible figures were not re- 
leased on all card backs. When you throw in 
the numerous figures released in var- 
ious foreign packaging, including 
the plentiful Trilogo cards, the 
number of variations skyrock- 
ets—well into the thousands. 
Instead of describing the 
STAR Wars figures and their 
variations, here we'll look at 
the backing cards them- 
y rate: selves. There are 45 in all 
(not including Trilogo and other 
foreign cards), some with major differ- 
ences and some so subtle as to barely 
merit a number of their own. 
THE BASICS 
Let's begin with the six basic 
types of card fronts. The first three 
are obvious. As the movies were re- 
leased, Kenner kept updating their 
cards with the logo of the newest 
movie, even for characters from 
earlier movies. First was a STAR 
Wars header, then The Empire 
Strikes Back and, finally, Return of 
the Jedi. The fourth card front is 
the Power of the Force, the line 
of figures released after the run 
of movies, consisting of many hard-to-find fig- 


СА 
RD SW 218 PICTURES FIGURE 


PROMOTIONS 


Kenner developed many pro- 
motions for free merchandise. 
Sometimes they were printed right 
on the card, other times they were 
announced on stickers plastered 
onto other card backs. Some offers 
appeared both ways. Here's a run- 
down of the basic promotions: 

1. Action Figure Collector's 
Stand: Appeared on 12-backs and 
came with two variations: one for 2 
Proofs of Purchase plus $2, and the 
other for just 12 Proofs of Purchase. 

2. Free Boba Fett: For the infa- 
mous Rocket Firing Boba Fett, 
which never actually shipped. There 
were several announcements, in- 
cluding a sticker over the part of the 
card touting the firing rocket. 

3. Free Secret Sran Wars Fig- 
ure: Appeared on several cards, 
from the STA Wars to the Empire 

era. The last ESB card revealed a 
secret Bossk figure. 

4. Action Figure Survival Kit: 
For accessories 


S AND Toys. 


to the ac- 


ures. Kenner gave it a new logo and packaging. The fi- 
nal two card front styles come from the Droids and 
Ewoks lines, which were based on the 1985 cartoon se- 
ries of the same names. There is only one variation of 
each of those cards, because the lines did not last long 
enough to require a card back change. 


tion figures, this offer only ran on 
ESB 41-backs. 


5. Star Wars Display Arena: 
Ran on ESB 45-backs, with one 


variation: a deadline extension. 


—— 


6. Free 4- 
LOM: Only on the 
ESB 47 back. 

7. Free Admi- 
ral Ackbar Figure: A 
Revenge of the Jedi 
offer, before the 
name was changed 
to Return of the Jedi. 

8. Free Nien 
Nunb Figure: Only on 
ROTJ 48 backs. 

9. Free Emperor 
Figure: Only on 65D 
card backs. 

10. Free Anakin 
Skywalker Figure: On 
65-backs through ROTJ 
79-backs. 

CARD BACKS 

Card backs range 
from the sought-after 12- 
backs all the way up to 
the final 92-back POTF cards. One 
of the most popular with collectors 
are the original STAR Wars 12- 
backs. They belong in a category 
all their own, because of the high 
prices they command. Of interest, 
too, are instructions on the 12- 
backs for using the double-tele- 
scoping lightsaber feature that was 
originally planned for Luke, Ben 
and Darth. The feature was 
dropped, but the text made it onto 
the packaging. 

STAR Wars cards were also re- 
leased with 20-backs, which 
showed the first two sets of figures, 
and then on 21-backs including the 
Fett figure. 

The last STAR 
Wars header u 
card is actual- 
ly a 32-back, 
odd when you 
consider that 
ESB cards started 
with 21-backs be- 
fore moving on to 
31- and 32-backs. 
This SW card, 
however, is simply 
a 12-back with a 
sticker over the bot- 
tom half showing the 
next 20 figures in the 
line. They're fairly dif- 
ficult to find and could 


STAR WARS: ACTIO! 
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45-, 47- and 
tT. 2 455 
TES THE STAR WARS COINS $ E As 
A PROMO new figures were added 


РОТЕ 92 


N FIGURES: Collect all 921 


up to 40% more than 
book value. 
THE EMPIRE 
STRIKES BACK 
The first ESB 
cards were the 21- 
backs, basically the 
same as the SW 21- 
backs, but with the 
Empire logo. These 
are some of the 
hardest to find, and 
often fetch 50% 
over book price. 
The Empire 
headers proceed- 
ed from the 21- 
v. E. to 31-, 32-, 


to the line, they were put on the card backs. 
Many also had variations on the toys and playsets 
shown at the bottom of the card. 
RETURN OF THE JEDI 

ROTJ cards had four backs, from a 48-back and 
ascending to 65-, 77- and 79-backs. The 48-back is 
rare, because it is a transition card, like the ESB 21- 
backs. Kenner was moving all the figures onto ROTJ 
packaging, and this card had a short run before be- 
ing updated with ROTJ figures on the back. Prices 
can range to 25% over book value. 

The 65A back has two figures blacked out on | 
the card, both of them Ewoks. Those cards were 
released before Jedi arrived in theaters, so to 
keep the Ewoks a secret, Lucasfilm probably in- 
sisted that Kenner not reveal them. 

POWER OF THE 
FORCE 

There is only 
one card back for 
this series, the 92A, 

and figures on this 
card are often the 
mostly highly 
priced, even if 
they were re- 
leased on an ear- 
lier card. It’s be- 
cause many less 
were released 
and the nifty 
packaging, 
which includ- 
ed a collec- 
tor’s coin, 
is usually 
more val- 


ued among collectors than other 
carded figures. 
DROIDS AND EWOKS 

These two cards had scenes 
from the cartoons on the fronts and 
pictures of the Droids and Ewoks 
toys on the backs. 

TRILOGO AND OTHER 

FOREIGN CARDS 

Trilogo cards are identical to 
ROTJ and РОТЕ cards, with the ex- 
ception of the 
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THE ROIDS 


FROM THE TV SERIES; 


THERE" 14 Т 
RE’S ONLY ONE U.S. CARD FOR DROIDS Toys 


trilingual (English, 
Spanish, French) packaging. Fig- 
ures on them bring a much smaller 
price than the same figure on an- 
other card back. Most are the same 
as their U.S. counterparts, though 
there is a 79-back Trilogo card with 
the Ewoks blacked out that does 
not appear on the U.S. packaging. 
There are many other foreign 
packaged items by Kenner affiliates 
in Europe, Asia and South America, 
including Takara (Japan), Mecca- 
no (Mexico) and Palitoy (England). 
Some of them are very similar to 
their North American cousins, yet 
others are radically different. 
Chris Fawcett, of Tallmadge, OH, 
includes action figure cards as just part 
of his STAR WARS collecting hobby. 
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THE CARD COLLECTOR 


ONTHETRAILOF Chase Cards 


LITTLE COULD WE HAVE IMAGINED that while watching 
Charlie discover the last golden wrapper, which won him a 
tour of the Willy Wonka Chocolate Factory, we were also wit- 
nessing the birth of one of the foundations of today's trading 
card industry—the chase card. So it's with a nod to Charlie 
and Willy that this installment of "The 
Card Collector" 
looks at the chase 
card phenomenon. 
THE THRILL OF 
THE CHASE 
Simply put, 
chase cards are 
unique cards, often 
employing new print- 
ing technologies, such 
as holograms, foil 
etching and refractors 
While the original idea 
of a chase card replac- 
ing a sticker or gum in 
every pack of cards was 
exciting, it would prove 
to be too expensive. In- 
stead, they've been randomly inserted into individual 
packs, resulting in a much sought-after collectible. 
THE AGONY OF DEFEAT 
Chase cards offered new challenges to collectors, 
plus new life to an old hobby. However, in 
more recent years, the focus has shifted 
from card sets to chase cards, with pub- 
lishers trying to outdo each other, which 
has led to higher prices and collector apa- 
thy. Chase card insertion ratios ranging 
from as low as 1:2 to as high as 1:720 (one 
card per case of 20 36-pack boxes) have 
shifted the market from sales of single packs 
to boxes and cases. Those odds, 
coupled with increasing 
prices, have caused collec- 
tors to question the motives 
of the industry—with many 
sets requiring an investment 
of several hundred to several 
thousand dollars to complete. 
The outcome seems to be a 
product of higher quality, 
though one that fewer people 
are willing or able to collect. 
An unexpected benefit of chase cards is that they have 
forced the industry to increase the quality of the basic card 
sets. A new high-quality card stock, complete with UV coat- 
ing, is now the standard. That upgrade is a definite plus for all 
card collectors, even those who have no interest chase cards. 
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JUST IN CASE 

However, with the higher quality also came higher 
prices, and publishers soon faced slower sales of new prod- 
ucts. To encourage dealers to order more, publishers began 
offering “case” cards—often oversized versions or uncut 
sheets of chase cards—only available with the purchase of 
full cases. Many dealers enjoyed the added sales those cards 
reaped, but the plan soon began to backfire, as collectors 
were faced with yet another element to complete their sets. 
How could the average collector justify the $50-$100 the 
various special cards often commanded? It also made it dif- 
ficult for some to consider their sets “complete,” if they were 

unable to get the case card, as well 
SEEKING REDEMPTION 

Seeing a need to regain balance 

in the market, publishers started issu- 

ing “redemption” cards, which lucky 
recipients could exchange for one of 

the case cards. However, because 

dealers only received one case card 

for each case of product, the typical 

redemption card was randomly in- 

serted into individual packs at a rate 

of one per case; the odds of finding 

one depended on the number of 

packs per box and boxes per case. 

NO GOOD DEED GOES 

UNPUNISHED 

Redemption cards 

also raised the question of 

which was rarer, the re- 

demption card or the 

card for which it was re- 

deemed. It was assumed 

that because dealers 

were already getting the 

case card, the redemp- 

tion was more rare and 

valuable. So, fewer and 

fewer redemption cards 

were actually redeemed—sometimes less than 
10%—as collectors opted to save the card in its 
original format. In an effort to help completists, 
many publishers opted to return the redemption 
card to the finder, although it was voided so it 
couldn’t be sent in a second time. This way, they 

could have both cards in their collection. 

If there was ever a perfect example of Mur- 
phy’s Law, this was it. Now that collectors could get their 
voided cards back, they soon discovered that a “complete” 
set contained not only the basic and chase cards, but also the 
case/exchange card, as well as both the voided and unused 
redemption cards. It’s clearly a no-win situation for collectors 
and publishers alike. — D. P. 
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TOYLAND 


COLLECTORS AND KIDS know the name Ken- 
ner as the company that makes STAR WARS action 
figures, and Hasbro as the corporate giant that 
owns Kenner. They're probably aware, too, that 
Mattel is its behemoth archrival in playland, with 


Business 


COMING IN NOVEMBER 
STAR Wars GALAXY 


COLLECTOR” 


Star Wars Gataxy Сошстов will close out 1998 with a year- 
end issue filled with articles and photos covering 
Classic Srar Wars toys and collectibles. Plus, we'll get а 
peek at plans for Episode I stuff. Here's some of what 


such icons as Barbie and Hot Wheels. And while 
there are lots of consumers who keep close tabs on 
Specific toys, there’s not much known about the be- 
hind-the-scenes wheeling and dealing that drives the multi-billion dollar toy industry. 

Now, a recently published book, Toy Wars, by G. Wayne Miller (Times Books, 
348 pages, $25), offers a rare and fascinating glimpse into the high-stakes world that 
promotes fun, though from this view it's often anything but. This is the true-life busi- 
ness story chronicling the epic struggles between Mattel and Hasbro, as told by a 
Rhode Island newspaper reporter who was granted unprecedented access, mainly to 
Hasbro and its chairman, Alan Hassenfeld. From the early days of Hasbro to its 
fight against a hostile takeover by Mattel in 1996, Toy Wars almost reads like a 
novel, except the characters, situations and events are very real. Readers get to see 
key executives at work and visit Toy Fair. Toy Wars is a must-read for anyone 
who’s ever fantasized about working in the toy industry, as well as curious STAR 
WARS fans. 


we're working on for Issue #4: 


ж Details on Kenner s & Galoob's preview toys for Episode I, which will 
be offered to fans this fall. 


æ A fashionable look at 5747 Wars apparel past and present, from 
yesteryear's Underoos to today’s trilogy togs. 


3 Gel under the lid of Siar Wars cookie jars, including the one that’s 
George Lucas’ favorite collectible. 


ж An expert appraisal of Siar Wars movie posters... featuring a free, 
bound-in reprint poster for your collection. 


Plus... Episode | update and free promo cards... new product news... 
Sar Wars comics that never were... More customized action figures... 
Steve Sansweet's “Stan Waes Stuff”... contest, giveaways & much more! 


ANTIOCH 
PUBLISHING 


READING 
COMPANIONS 


CHANGES CONTINUES TO CHANGE its line of colorful 
Star Wars T-shirts. Added to the spoofs of the Calvin 
Klein “CK” shirts—like the “DV” Darth Vader one—is a 
line of vintage iron-on tees, as well as a “break-out” series, 
shirts featuring a character or ship breaking out of a background scene, 
such as Vader popping out of a print of Obi-Wan. There are also new art- 
work images of Vader, a stormtrooper and Boba Fett. 

The SW Collectibles shirts recreate movie scenes, but instead of fa- 
miliar actors, they star action figures from the original Kenner line. New 
ones include Ben Kenobi and Vader from A New Hope, Luke and Vad- 
er, the Falcon escaping from Hoth, the Hoth “South Passage” scene and Ralph McQuarrie’s 
bounty hunters painting. 

UBI, a new STN Wars licensee, has released its initial collection of Star Wars T-shirts (pictured 
above), long-sleeve shirts and fleece sweat shirts. Choose from Comix Images, featuring original 
and manga (Japanese style) comics art or vinyl appliqués of Darth Vader, R2-D2, a stormtroop- 
er, Emperor Palpatine and Yoda. 
There are '70s-style heat transfers of 
movie poster art, screened art of 
Cloud City, Hoth, Tatooine and En- 
dor and full-bleed images of a Tusken 
Raider, Vader, a stormtrooper, Boba 
Fett, a rancor and more. UBI also of- 
fers boxer shorts adorned with Srar 
Wars designs and character quotes. 
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ANTIOCH PUBLISHING has left its mark on x Wars | 
fans, particularly those who enjoy books connected , 
to the saga, with its wide variety of bookmarks, т 
bookplates and journals. The latest lode includes | 
Darth Vader, Luke Skywalker, Han Solo, Princess | 
Leia, Chewbacca, Boba Fett, а stormtrooper, Jod 
and Jawa bookmarks, as well as wallet cards fea- | 
turing Luke, Chewie, Fett, а ! 

stormtrooper, the Millen- 

nium Falcon and an X- 

wing fighter. New book- 

plates of (po, 0-0 | 

and the original San Wans | 

Movie poster art are out. 

too, plus an assortment | 

of mini bookplates, 

doorknob hangers and — | 

writing journals. 


GALAXY GIVEAWAY! 


1 1 
1 1 
- 1 
л ! 
! Changes and UBI are giving away ! 
1 12 Star Wars T-shirts. і 
| To enter the random drawing, send your name, age and address ina | 
letter or on a postcard to T-shirt Giveaway, STAR Wars GALAXY COLLECTOR. 1 
і ӛз, One Whitehall St., New York, NY 10004. Entries must be received | 
| Бу December 31, 1998. Winners will be notified by тай. 1 
1 1 
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EVER SINCE STAR WARS BLASTED ONTO THE SILVER SCREEN IN 1977, FANS 
have been clamoring for action figures based on the movie’s Rebel 


HASBRO/KENNER JOINS FORCES WITH heroes and Imperial villains. And since Kenner’s first line of figures 


appeared a year later, the Cincinnati toy maker has been trying its 


DARK HORSE COMICS LUCASARTS best to appease the loyal legions of devotees. Over the years and the 
, 


subsequent sequels, Kenner has issued dozens of Star Wars action 
figures—from Ackbar to Zuckuss and variations of the same charac- 


ENTERTAINMENT COMPANY AND ters in between. However, virtually all of them have been drawn from 
the movies, save for a handful inspired by the every-media-but- 

BANTAM BOOKS IN CREATI NG ITS film adventure, Shadows of the Empire. 

“EXPANDED UNIVERSE” LINE 


The Star Wars film trilogy has provided more than enough 
major and minor characters to keep Kenner’s designers and 
marketers busy for two decades. But when Lucasfilm 
finally began extrapolating on the cinematic 


KYLE KATARN 


= 4 
JEDI LEIA ORGANA SOLO 
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ON TERMA 


storylines in 1991—through original novels pub- > Imperial Sentinel, from Dark Empire 

lished by Bantam, comic books from Dark Horse > Jedi Leia Organa Solo, from Dark Empire 

and video games from LucasArts —fans then had > Clone Emperor, from Dark Empire 

even more heroes and villains to clamor for. And > Grand Admiral Thrawn, introduced in Timothy Zahn’s Thrawn 
now their wishes, or some of them, at least, have novel trilogy 

been granted. > Mara Jade, from Heir to the Empire 


This fall Kenner will unleash the first of its "Expanded > Spacetrooper, from Heir to the Empire 
Universe” action figures, having already released > Kyle Katarn, from the Dark Forces video game 


three vehicles from the line last spring: speeder > Darktrooper, from Dark Forces 

bike with Rebel pilot; single-pod cloud car with To get the inside scoop directly from Kenner, Sa Wars GALAXY COLLECTOR 
pilot; and airspeeder with pilot. The nine upcom- asked Hasbro's Srar Wars Team Leadgf, Rick Ruskin, to talk about 
ing characters are: some of the particulars of the Expanded Universe line. 


> Dark Jedi Luke Skywalker, introduced in the Dark 


А t А SWGC: HOW LONG HAS THE LINE ВЕЕМ ІМ DEVELOPMENT? 
Empire comic book series 


RICK RUSKIN: We started thinking about the Expanded Universe line soon 


CLONE EMPEROR 


DARK JEDI LUKE SKYWALKER 


DARKTROOPER 
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STAR WARS TEAM 
LEADER RICK 
RUSKIN HAS HIS 
HANDS FULL 
KEEPING KIDS 
AND COLLECTORS 
HAPPY. 


SWGC: WHAT KIN F REQUESTS HAVE YOU BEEN RECEIVING OVER THE 

YEARS FROM THE ҒАҢ БОММММІТҮ FOR OTHER-THAN-MOVIE FIGURES? 
RR: The requests are al mixed. Some fans just want the movie fig- 

ures, hoping that we rt stop until every last one is made. In this 


SPACETROOPER 


eo i 
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MARA JADE 


case, we actually ran a survey on our Web page 
[www.starwars.hasbro.com] to gauge the interest 
in non-movie characters that play such a promi- 
nent role in the lore of Star Wars. The response was 
very positive. 


SWGC: HOW DID YOU SETTLE ON THE NINE FIGURES IN 
THIS INITIAL OFFERING? 

RR: The list was the result of that same Internet sur- 
vey. We had some of our own ideas for the most 
popular figures, and we had heard from a number 
of fans over time. We also knew that we wanted to 
develop figures from a variety of sources—comics, 
novels and video games. From that list, we posted 
a much larger list, and had our customers vote on 
what they wanted. In the end, we presented our 
desired list to Lucasfilm, and they gave it their 
approval. 


SWGC: WHY DID YOU DECIDE TO LAUNCH THE LINE AT 
THIS TIME? 

RR: There is certainly a lot of anticipation for Episode 
1 right now, and we are all coming down from а 


GRAND ADMIRAL THRAWN 


terrific year that included the 
release of the Star Wars Trilogy 
Special Edition. This in-between 
year seemed like the perfect 
opportunity to launch the Ex- 
panded Universe collection. 


SWGC: TALK ABOUT THE INTER- 
ACTION WITH DARK HORSE 
COMICS, LUCASARTS ENTERTAIN- 
MENT AND BANTAM, WHO FIRST 
DEVELOPED THESE CHARACTERS. 


RR: We worked very closely to get 


the best input from all of them 
up front, and we also shared 
our final sculpt inputs with 
them. 


SWGC: ARE THERE OTHER FIGURES 
PLANNED FOR THIS CURRENT 
EXPANDED UNIVERSE LINE? 


RR: Right now, our plans are 


capped off with the three vehi- 
cles we shipped in the spring 
and the nine figures that we 
have planned for the fall. How- 
ever, we certainly will consider 
more items in the future if this 
line is successful. 


SWGC: WILL THE PACKAGING BE 
DISTINCT FROM THE REST OF 
YOUR STAR WARS LINE? 


RR: The front of the package will 


reflect the Expanded Universe 
name in place of the POTF 
[Power of the Force] call-out. № 
will also reflect an image of the 
character, rather than a "Freeze 
Frame" slide. The most exciting 
part of the package is that each 
one will actually become a 3-D 
pop-up diorama, where you 
can display your figure. The 
distinct pop-up will open up 
from the back of the package, 
when it's cut open as directed 
on-pack. They are really cool... 
so it will be worth cutting them 
open. 


SWGC: HOW ELSE MIGHT THESE 
FIGURES BE MARKETED DIFFER- 
ENTLY FROM MOVIE-RELATED 
TOYS? 


RR: We do have a TV commercial 


planned, and it helps establish 
the link to the Star Wars comics. 


SWGC: FOLLOWING THE EPISODE | 
LINE NEXT YEAR, MIGHT YOU RE- 
VISIT THE EXPANDED UNIVERSE 
IN A YEAR OR TWO? 


RR: It’s a definite possibility! Q 


FANS CAN LOOK BEYOND KENNER'S NEW Expanded Universe 
line for even more Star Wars excitement. To the Beast 
Collections, Kenner is adding the Han Solo and 
Tauntaun two-pack, featuring Han with his snowsuit 
hood up and a slightly resculpted tauntaun (Luke’s 
tauntaun has a broken horn). 

The Epic Force series of 6” figures continues to grow 
with the release of Obi-Wan Kenobi, Chewbacca, Han 
Solo, Princess Leia and a stormtrooper. And for 
those who have heard about it on Кеппег 5 Star Wars 
Web site, there’s the elusive Pote Snitkin, one of 
Jabba the Hutt’s skiff drivers. 

Hasbro's 12” line (see related article in SWGC #2) is ex- 
panding, too, with several more store exclusives 
slated for this year. 

> F.A.0. Schwarz will offer two 12” two-packs, one 
featuring Wedge Antilles and Biggs Darklighter in 

X-wing pilot outfits, the other a Jabba's Prisoner Leia and R2-D2 (with bar). 
> Target stores will release a special Emperor Palpatine and Royal Guard two-pack, as 
well as a Han Solo in carbonite. 
> Service Merchandise will have a 12“ Princess Leia in Hoth outfit. 
> Toys R Us will release an electronic droids two-pack. 
lastly, for those who collect the 
Star Wars Freeze Frames slides 
that are included in packaging, 
watch for a Kenner mail-away 
offer for the Hoth binoculars 
slide viewer to appear on card 
backs (and possibly else- 
where). The viewer is scheduled 
to include two bonus slides of 
Luke Hoth and Han Hoth. 


THE YELLOW(!) 
INFLATABLE 
LIGHTSABER 
FROM KENNER 
CAME IN TWO 
DIFFERENT PACK- 
AGE DESIGNS. 


ABOVE: KENNER’S 
“THE FORCE” 
LIGHTSABERS, 
FROM EMPIRE. 
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SINCE THE RELEASE OF STAR 
Wars in 1977, fans of all ages have 
understood that it is necessary to 
own a lightsaber before truly be- 
coming a Jedi Knight. Fortunately, 
that prerequisite is easily achieved 
in this galaxy by taking a quick trip 
to the local shopping mall. Over the 
years, collectors have had a wide 
range of collectible lightsabers to 
choose from, including toys, replica 


KENNER'S 
DROIDS SABER IS 
DESIGNED MORE 
LIKE A LIGHT 
“DAGGER.” 


the years, toy designers continued to outdo themselves 
with the introduction of new lightsaber concepts. Ac- 
tually, the original design patent for the lightsaber toy 
(U.S. Patent Number D256485) was filed in 1977 by the 
renowned artist Ralph McQuarrie. Unfortunately, the 
patent filing didn’t prevent cheap, unlicensed knock- 
offs from entering the market soon after STAR Wars 
was released. Kenner, the company with the initial 
rights to Srar Wars toys, eventually responded with the 
first in a long series of licensed lightsaber toys: the in- 
flatable lightsaber. 

It was one of the earliest roleplaying STAR Wars 
toys, and featured a battery-powered saber with a 35” 
inflatable yellow blade. The blow-up feature ensured 


props, playsets, key chains and even a TV remote con- 
trol. Many of those lightsabers feature visual and sound 
effects to make the playtime adventure more realistic, 
and recent innovative designs and products continue 
to set new standards. 

While some other 5ТАв Wars toys, such as 
blasters, have retained a relatively constant look over 


that kids wouldn’t wreak havoc in 
mock battles with their friends, but 
just in case they did, the toy came 
bundled with a patch kit—to repair 
the blade, not a wounded youngster. 

Oddly, although yellow 
lightsabers have never appeared in 
any STN WARS movie to date, vari- 
ous Kenner toys, including the 
inflatable saber, two 3 3/4” Luke 
figures, the 12” Ben Kenobi figure 
and several other products, feature 
yellow blades on lightsabers. The 
inflatable saber appeared in two 
box designs. The more common of 


BELOW: KENNER'S 
MORE RECENT 
“POWER OF THE 
FORCE” SABER. 


THREE DIFFERENT 
COLORED 
LIGHTSABERS 
FROM RUBIES 
COSTUMES 


Ан. 
LICHTSABER 


the two pictures a couple of kids 
dueling with their Jedi weapons; 
the rarer one shows the lightsaber 
duel between Darth Vader and Ben 
Kenobi from STAR WARS. 

Kenner phased out the inflat- 
able lightsabers around the time 
The Empire Strikes Back was re- 
leased, then introduced “The 
Force” lightsaber. Initially, it came 
with either a yellow or red blade, 
and The Empire Strikes Back logo 
was printed on the handle. The de- 
sign was simple, yet the play value 
was a vast improvement over the 


*@=+ а 


inflatable model. The blades on The 
Force lightsabers were made of 
rigid plastic, which allowed more 
realistic duels with friends, family 
and neighborhood Dark Lords of 
the Sith. Holes on the tip of the 
blade and the lightsaber handle cre- 
ated a sound effect when the blade 
was waved. 

The Force lightsaber proved 
so popular that Kenner continued 
to ship it during its subsequent Re- 
turn of the Jedi campaign. The han- 
dles were updated to include the 
Jedi logo, and the colors were 
changed from yellow and red to 
green and red. In fact, The Force 


TAKARA'S LIGHT- 
SABER FEATURED 
А BATTERY- 
POWERED LIGHT. 
THIS LIGHT-UP 
SABER WAS SOLD 
IN JAPAN IN THE 
LATE 19105. 


THESE TWO 
LIGHTSABERS 
WERE INTRO- 
DUCED AT THE 
GEORGE LUCAS 
SUPER LIVE 
ADVENTURE 
SHOW IN JAPAN 
IN 1993. 


lightsabers were also considered by Kenner for the 
Power of the Force promotion in 1985, appearing in 
the company’s 1985 Toy Fair catalog. 

That toy also spawned some interesting in-store 
displays. The toy itself came packed in a small card- 
board box that allowed the saber to cling to store 
racks, but a more prominent display, introduced when 
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Empire was released and recycled 
for Jedi, was a bin that held 12 
lightsabers. Today, there are a 
handful of Revenge of the Jedi proof 
sheets for the display from early 
1983 in collectibles circles, al- 
though Revenge packaging was 
never used on any Kenner store 
product. Kenner's '85 Toy Fair cat- 
alog features the display in yet an- 
other incarnation, the Power of the 
Force logo, yet that version never 
reached stores either and it remains 
unclear whether any prototypes 
still exist. 

A unique, elegant design was 
introduced by Kenner for the Droids 
lightsaber. The toy seems more like 
a “lightdagger,” featuring a re- 
tractable “blade” that pops up at the 
push of a button and a battery-pow- 
ered light that illuminates the blade. 
The Droids lightsaber, available in 
red and green, had a limited run and 
didn’t sell particularly well, but to 
this day is one of the most difficult 
lightsaber toys to find. 

Kenner returned to the 
lightsaber arena a couple of years 
ago with the Luke Skywalker and 
Darth Vader “Power of the Force” 
lightsabers, telescoping sabers more 
realistic than any of the predecessor 
toys, and featuring light-up blades 
and movie sound effects. The han- 
dles are accurate replicas of Luke’s 
and Vader's weapons, and appro- 
priately, the blades come in green 
and red, respectively. Both 
lightsabers were issued in “red” 
Kenner packaging, but the Vader 
model was later changed to the 
newer "green" box. 

Rubie's, to compliment its line 
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NORBEN OFFERED 
INEXPENSIVE 
LIGHTSABERS IN 
CANADA THAT 
WERE SIMILAR 
То... 


of STN Wars costumes marketed 
during the 1990s, introduced sev- 
eral low-price lightsabers. They 
were battery-powered and had tele- 
scoping “blades” that extended sev- 
eral feet, and were packaged on 
large blister cards. 

Other feature-filled toy 
lightsabers were exclusive to par- 
ticular countries. In Japan, for 
instance, Takara issued one with 
color-change disks, a rigid plastic 
blade and a battery-powered light. 
There was also a small light-up 
lightsaber sold in Japan during the 
early years of Star Wars, with yel- 
low or red blades about 10” long. 

Japanese fans would be introduced to exclusive 
lightsabers years later with the two toys sold at the 
George Lucas Super Live Adventure arena show in 
1993. One featured a gray handle with a long plastic 
blade, while the other, shorter one had a gold handle. 
Both featured sound effects and a mechanism that 
made them appear as if they were slowly igniting. 
Those two lightsabers were later sold through the 
Official STAR Wars Fan Club in the mid '90s. 

Kenner Canada issued Darth Vader and Luke 
Skywalker Utility Belt playpacks in the late 1970s that 
each included short plastic lightsabers. More recently, 
Norben issued an inexpensive lightsaber in Canada, 
similar to the Rubie’s saber with a light-up beam and 


„ THE ULTRA 
VERSIONS-THE 
MOST AUTHENTIC 
AND COSTLY- 
FROM ICONS. 


telescoping blade. The Norben 
saber came with a studded grip and 
was available in green and red. 

For die-hard collectors, the 
most accurate—and costly— 
lightsaber replicas are the unparal- 
leled beauties introduced by Icons. 
Painstakingly modeled after the 
movie props (which were con- 
structed from vintage camera flash 
tubes), they capture the feel and 
look of the actual weapons. Icons 
has issued three different de- 
signs—for Vader’s, Luke’s and 
Ben’s lightsabers—as well as limit- 
ed autographed versions. 

Beyond replicas, the lightsaber has become such 
an omnipresent symbol of STA Wars that other col- 
lectibles have been designed around it. Galoob used 
Vader's lightsaber for the exterior of one of its Micro 
Machines transforming playsets. Rose Art marketed a 
pencil case resembling Luke’s lightsaber from Return of 
the Jedi. Tiger Electronics introduced a light-up 
lightsaber key chain with button-activated sounds. 


STAR WARS FANS Perhaps the most innovative 


lightsaber is one that can be as 


CAN LIGHT UP i ДЕЛІ 
. practical as it is collectible: the 
СНЫ Luke Skywalker Lightsaber Remote 
SURFING LIFE Control from TeleMania, which can 
WITH THIS operate a TV, VCR and cable box. 
LIGHTSABER When in sound-effect mode, a se- 
ries of familiar Star Wars sounds, 
REMOTE CONTROL including a saber’s activation and 
FROM TELE- its whooshing sound, are activated 
MANIA. with the touch of any button. 


(Thankfully for furious channel 
surfers, the sound mode can be 
turned on and off.) 

With this abundance of 
lightsaber products, it would seem 
impossible to come up with new 
ones, or that any old ideas were 
left on the drawing board. And yet, 
Kenner once considered market- 
ing a gyroscopic version of The 
Force lightsaber that simulated the 
motion and feel of an ignited 
saber. Though the two toys looked 
similar, the blade and handle for 


THE GYROSCOPIC 
VERSIONS OF 
KENNER'S "THE 
FORCE" LIGHT- 
SABER WAS 
NEVER RELEASED. 


ROSE ART CAME 
OUT WITHA 
PENCIL CASE 
RESEMBLING 
LUKE’S LIGHT- 
SABER FROM 
JEDI. 


the gyroscopic version were tooled with a complete- 
ly different mold. Prototypes were even shown at one 
Toy Fair, but the product was never released. Not sur- 
prisingly, at least one of the prototypes is rumored to 
still exist. 

And that wasn’t the only Kenner lightsaber that 
didn’t make it to market. There was a gray version of 
the push-button “lightdagger,” which Kenner would ul- 
timately use for the Droids 
lightsaber. It was featured in Ken- 
ner sales literature, along with other 
never-produced toys, including role- 
playing weapons and accessories. 

When you consider that only 
three STAR Wars characters ever 
used a lightsaber in the movies (OK, 
four if you count Han slicing open 
that tauntaun!), there’s an incredible 
number of toys based on that “ele- 
gant weapon for a more civilized age,” as Ben Kenobi 
described it. Consider too that the first prequel film, 
STAR Wars: Episode I, may be teeming with lightsaber- 
armed Jedi. Now ponder the next wave of lightsaber 
toys and collectibles. Q9 
Super STAR WARS collector Gus Lopez (www.toysrgus) is 
a regular contributor to SWGC. 
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The homespun art of making your own 
customized S7ar Wars action figures 

BY DAVID PIPGRAS 


T 


IF THERE IS ONE PRINCIPLE choose figures it feels have the widest appeal Customizing can be a personally 


held dear by most die-hard to kids and collectors—but logic doesn't al- rewarding labor of love, as 
collectors of Star Wars action ways work with die-hards, well as a major investment of 
figures, it is that too much is Thus there has evolved a small but growing clique time and skill—not to men- 
seldom ever enough. Despite of collectors, known as customizers, who have tion funds spent on the hob- 
a list of major and minor expanded their private stocks by making their by's raw materials. It can 
characters as long as the own Srar Wars figures, Generally the figures also serve as a learning expe- 
credits at the end of a Srar are characters featured in the movies or de- rience. Few practitioners ever 
Wars movie, who either al- scribed in a 57де Wars novel or comic book, but create a masterpiece the first 
ready exist as figures em which doesn't fit the Kenner marketing mold. time around, but once 
candidates for ones, the fact And while few of the homemade creations ever they've been bitten by the 
is that producing them all is leave the artists' possession, some have found custom bug, the only thing 
impossible. That logically ex- their way outside as gifts and show pieces. to do is customize! 

plains why Kenner must © To help get would-be figure- 
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Frankensteins out there off to 
a successful start, we present 
a step-by-step photo guide 
to Srar Wars action figure 
customizing, as told by a top 
customizer, Gary Weaver II. 


HEY, KIDS, 
TRY THIS AT HOME! 


Making customizing figures is 
a fun and fascinating way 


to see a group of unrelated 
figures disassembled and 
then reassembled to create a 
figure of your choosing. 

For our how-to demonstration, 
we've chosen a figure that is 
somewhat obscure, but also 
very well known: Biggs 
Darklighter. Besides being 
Luke's childhood buddy and 
fellow X-wing pilot, he's fa- 
mous for having most of his 


appearance cut from A New Hope. Now 
Tatooine Biggs can be the object of your initi- 
ation into Star Wars customizing. (Kenner has 
recently released its first Biggs figure ever, 
dressed as an X-wing pilot.) 

As with any "recipe," the first step is to get all 
the necessary supplies: 

* Reference photos of Biggs 

* X-Acto knife and blades (these are extremely 
sharp, so be very careful—kids should defi- 
nitely ask an adult for help!) 

* Sandpaper 

* Hair dryer 

* Super Sculpey modeling compound and 


sculpting tools 
* Paint, brushes and mixing tray 
* Super glue 

[SEE PHOTO #1] 


Once you've assembled your supplies, you'll 
need the "base" figures, or the ones from 
which you'll cannibalize parts. For Tatooine 
Biggs, the following figures are required: 

* Luke in ceremonial outfit (for the body and 
jacket) 

* Lando Calrissian in skiff guard disguise (for 
the head) 


pr 


* Garindan (for the cape) 
The only parts we are going to 


modify for the Tatooine 
Biggs figure are the head 
and cape; the rest will те- 
quire only some very simple 
repainting. 


Begin by removing Lando’s ex- 


isting hair, which is proba- 
bly the trickiest part of the 
whole process. Using the Х- 
Acto knife, carefully trim 
off Lando’s locks—till he’s 
as shorn as his bald lieu- 


tenant, Lobot. And don’t 
worry if you cut off too 
much of his scalp; you'll те- 
place it shortly. 

[SEE PHOTO #2] 


Next, add a thin layer of 


Sculpey to Lando's head. 
This rough shape will only 
resemble hair. You can 
sculpt in finer detail with 
one of the modeling tools. 
It's OK if you don't get it 


% right the first time—prac- 
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tice is the key to making 
your Biggs look accurate. 


Once you have the hair sculpt- 


ed to your liking, it’s time 
to set the Sculpey. ! usually 
use a hair dryer on high 
heat to set the sculpting 
compound. Watch your fin- 
gers; some hair dryers can 
get pretty hot. 

[SEE PHOTOS #3, % & #5] 


Once the Sculpey has set up, 
you will need to assemble 


your figure. This next step 
may seem sacrilegious to 
first-timers, but you'll get 
over it: Cut the heads off 
every figure! Be careful 
with your Biggs head, be- 
cause the Sculpey is very 
fragile and can easily be 
broken off (if that happens, 
just reapply it with Super 
glue). 


There are a few quick things 


you can do to have a more 
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accurate figure. First, trim the collar off 
Luke’s jacket, and sand down the collar on 
his undershirt so the chest area is smooth. 
You'll also need to trim Garindan's cape to 
make it look more like the reference photos. 
I use a pair of scissors to cut the cape (check 
the photos of the finished Biggs to see how 1 
did this). Now put the pieces together—and, 
finally, your Biggs will start to take form. 
[SEE PHOTO *6] 


Now you're ready to begin painting. Start by 
priming your figure, with a light-colored 
acrylic primer, which will give it a nice, 


uniform base for the rest of the paint. Do 
not use enamel primer, because it's a little 
too sticky. There's no need to paint the 
cape, because the color of Garindan's is 
close enough. 

[SEE PHOTO #7] 


Start painting in the base color of your figure. 
| use acrylic craft paints for my figures. 
They are relatively inexpensive (about $1 
each) and come in an array of colors. 

Use multiple coats of thinned-out paint. This 
method eliminates nearly all brush marks. If 
you wish, speed up the drying time by using 


the hair dryer. Once you've 
painted the base areas, 
you're ready to tackle the 
details. | use a fine paint 
brush for the eyes and other 
small spots. 

[SEE PHOTOS #8, #9 & #10] 


Congratulations! You’ve just 


made your first customized 
figure. Now you can place 
Biggs up in a display with 
your Tatooine Luke figure to 
recreate those classic cut 


scenes from A New Hope! 
[SEE PHOTO 411 Qj 


Gary Weaver II is а freelance 


artist and architectural in- 
tern in Norman, Oklahoma. 
He’s been customizing for 
about six years. His advice 
to new customizers it to 
practice and experiment 
with techniques, because 
there are multiple ways to 
solve any problem. 
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THE EFFERVESCENT DESIGNERS АТ $.0.E.D.A. HAVE А LONG AND SUCC 


IN A UNIVERSE OF MERCHANDISE AS COLOSSAL 
as that of STA Wars, products seem to come and 
go so quickly that collectors rarely have an opportu- 
nity to evaluate their own collection. Sometimes we 
don’t realize the detail, craftsmanship and quality of 
each item until much later, when we can examine 
them individually, without the baggage of the sur- 
rounding collectibles. 

The few items we do call our favorites earn that 
distinction—and our marvel—in many different 
ways. Perhaps it is the item’s faithfulness to the 
STAR Wars canon, or its detailed attention to the 
movies, expanded storylines or artwork. Maybe the 
uniqueness of a collectible is what draws us to it, 
because it puts a new spin on how we see STAR 
Wans. Or it could be а toy's durability that is its tes- 
tament, as many fans return to their collections and 
remember the grand adventures etched in the worn 
and weathered plastic, somehow still together after 
all these years. 

Regardless, none of these collectibles just mate- 
rializes at the local store for us to purchase. Many 
months of research, design, marketing and labor 
have been put into each one—much like the films 
that inspired them—by teams performing at Lucas- 
film Licensing’s high standards. S.O.E.D.A. is one 
such team, a group of designers in Cincinnati who 
have worked in the movie-spawned toys and col- 
lectibles business since its inception, developing 
and designing those special objects we display on 
the shelf or play with in the backyard. 

S.O.E.D.A., Swearingen-Osborne-Effler Design 
Associates, derives its name from its three partners: 
Jim Swearingen, Thomas Osborne and Tim Effler, 
who are not only veteran designers but also have a 
special link to Star Wars. They form a professional 
design group whose talents and services range all 
over the industry, from model making and sculpting 
to conceptualization and presentation—even to en- 
gineering and tooling. 

Their clients, too, are as diverse. They've de- 
signed the miniature NFL helmets for Riddell 
Sports, action toys for Kenner and character lunch 
boxes for Thermos. They've brainstormed snack 
food ideas for Procter & Gamble. Their work has 
been connected with some of the biggest block- 
busters and properties of the last three decades, in- 
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The Galaxy 


ESSFUL HISTORY OF CREATING STAR WARS TOYS BY MICHAEL КОССЕ 


cluding Jurassic Park, Raiders of the Lost Ark, Batman, 
Alien and Men in Black. 

But like so many creative people today, STAR 
Wars was a launching pad. In this case, the foun- 
dation stretches back to the early STN Wars days 
at Kenner. Tom Osborne, who also has served as 
a professor of design at the University of Cincin- 
nati, worked at Kenner for 17 years, rising all the 
way to Director of Design and Sculpting. "We're 
all ex-Kenner people," he proudly says. "All of us 
worked on [the Srar Wars toys] to a great degree. 
We used to present the products to George Lucas 
in his kitchen. You came up with an idea, and 
sometimes just went up to his house and pitched 
products there." 

These three guys, though, have done more than 
just “work” on the toys. One, in fact, is among the 
innovators of the STAR Wars action figures. “Jim 
Swearingen is one of those responsible for the Ken- 
ner figures existing at all. He championed the prod- 
uct when it first came to Kenner in 1977,” Osborne 
adds. “He helped define the action figure’s size. If it 
wasn't for him, Star Wars would not have hap- 
pened at Kenner and the toy line would not be what 
we know it is today." 

In 1976, when the original Svar Wars script was 
passed to the preliminary design group at Kenner, 
Swearingen was among the lucky few who were al- 
lowed to review it. “I’d been familiar with Lucas 
since college. THX 1138 was one of my favorite 
movies,” he says, recalling Lucas’ student film at 
the University of Southern California that he turned 
into a feature in 1971. “Га seen a blurb in Starlog 
magazine mentioning his next science fiction movie 
called STAR Wars. Because I was а fan of Lucas’ ear- 
ly stuff, when the script came in, I read it that 
evening. I gave it to Dave O’Connor [Kenner’s head 
of preliminary design at that time] and said, “Take 
this into your office and read it. It’s a great toy pro- 
ject.’ It then ended up being my pet project.” 

Nevertheless, convincing Kenner’s marketing 
executives that the STAR Wars product line would 
sell was not as easy. “We had limited information for 
our preliminary presentation,” Swearingen says. “It 
was the Time article [in 1977 after the film debuted], 
with color photographs, that finally got the market- 
ing machine to realize this was a serious project.” 


Of course, STAR Wars went on to become the most successful 
property in film history, and Swearingen’s intuition rewarded Kenner 
many times over. “Nothing comes close to STAR Wars merchandising 
power," he notes. 

S.O.E.D.A.'s third partner, Tim Effler, completes the triumvirate of 
innovators. He had worked for Kenner and Mattel for 20 years before 
joining S.O.E.D.A. in 1993, a year after Swearingen and Osborne 
founded the company. "His swan song for Kenner was pushing 
through Jurassic Park," Swearingen reports. "Everyone said dinosaurs 
had been done before. The whole thing was very similar to STAR Wars, 
where marketing had to be really convinced to accept new product 
ideas. But Tim managed to create a line that ultimately generated 
close to $100 million." 

A couple of years ago, S.O.E.D.A. was re-initiated in the STAR 
Wans merchandise elite when the company's junior designer, Chris 
Reiff, suggested they propose a line of STA Wars miniature helmets to 
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Lucasfilm and Riddell, the helmet outfitter for the 
NFL. “We looked at Riddell as being the king of hel- 
mets,” says Osborne. “Every Sunday people watch 
football games and see Riddell helmets. We know 
the chairman of Riddell, Dave Mauer, who used to 
be president at Kenner when Kenner was doing 
STAR Wars products.” He immediately understood 
the potential. Consequently, because of this strange 
union of the sports world with Srar Wars, both leg- 
ends Luke Skywalker and Brett Favre could be out- 
fitted by the same company. 

Reiff, a longtime fan of the saga, saw this as an 


opportunity to work on some of his favorite films and 
also design fascinating collectibles. “I’m 25, so I’m the 
prime STAR Wars fan. I know what people out there are 
going to want, because | want it myself,” Reiff says. 

After Lucasfilm approved S.O.E.D.A.'s conceptual 
models, which actually were based on Riddell's foot- 
ball helmets, Reiff began researching the movies so 
that the helmets would reflect the "used universe" look 
of STAR Wars. “Photos are a big place to start,“ he 
says. "We took several trips to Skywalker Ranch to go 
through the Lucasfilm Archives and take photos, be- 
cause the ones that existed in many cases weren't de- 
tailed enough." 

However, the Archives, photos and original hel- 
mets still did not contain enough information. "The 
helmets in the movies are essentially just empty 


shells,” notes Osborne. For additional grist, Reiff next turned to the STAR 
Wars novels and West End Games’ roleplaying sourcebooks. “I looked for 
a description of, say, a stormtrooper’s helmet, what kind of equipment is 
in it. For a lot of it, we made up names of what the stuff was, but we 
didn't want to step on anybody's toes and invent something that already 
did exist." 

After the research and conceptualization for a project like the helmets 
is finished, S.O.E.D.A. designs a final, detailed pattern for the production 
tools at a factory in Hong Kong. It takes “about a year from idea to shelf,” 
Osborne estimates. "Our portion is condensed to about two to three 
months. The rest of it is taken up at the [Hong Kong] facility, making the 
tools work, getting floor shots, decorations and packaging." 


BESIDES STAR 
WARS HELMETS, 
THE $.0.E.D.A. 
TEAM-FROM LEFT, 
OSBORNE, EFFLER, 
REIFF AND 
SWEARINGEN- 
HAVE DESIGNED 
PRODUCTS FOR 


Overall, development, design and presentation is a 
strenuous job for the designers, especially working on 
highly confidential projects such as the original STAR 
Wars movies and now the prequels. The business de- 
mands individuals who are able to listen to the client 
and constantly recreate parts of products, even if they 
don’t fully understand why at that time. “It makes de- 
signing a product very difficult,” Swearingen says. “We 
get so little information, and you don’t know what the 
character does, how he reacts or how he moves. 
You're really shooting in the dark." 

With the release of Episode I just over the horizon, 


veteran developers at S.O.E.D.A. can probably feel а 
similar types of pressures that the film’s production AND JURASSIC 
team is experiencing—to go beyond audience expec- PARK. 


tations. Fans and consumers will want items that sur- 


pass the qualities of the old lines. “Lucasfilm is up 
against a huge challenge to come up with movies 
that are really a breakthrough. They've put the bar 
so high for themselves,” Swearingen observes. “At 
the time when Srar Wars came out, action figures 
as we know them basically didn’t exist. To take a 
leap anywhere near that big—to revolutionize the 
industry again—is a daunting task.” 

Even so, the prospects of doing just that are 
bright. An impressive list of top-notch companies 
have either renewed existing licensing agreements 
or entered into first-time deals with Lucasfilm, and 


design teams such as S.O.E.D.A. are already busy 
creating new toys and other related collectibles. 

Swearingen looks back to the Millennium Falcon 
as an example of what George Lucas' imagination 
can inspire: "Who would have thought a flying ham- 
burger would become a popular property?" Now, 
with filmmakers and product designers hard at work, 
and the anxiety of collectors nears its peak, only 
time will tell what new wonders lie ahead. W 


Mike Kogge profiled West End Games in SWGC #1. 


NOTE: See and read more about the STAR WARS 
helmets and other S.O.E.D.A.-designed products on its 
Web site (www.concentric.net/~soeda) or Chris 
Reiff's site (www.concentric.net/~creiff). 
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hile few collectors or gamers might recognize STAR Wars GaLAXv COLLECTOR: WITH THE RECENT RUSH TO TURN SO 


the names Rollie Tesh and Tom Braunlich, MANY ENTERTAINMENT PROPERTIES INTO CCGS, WHAT MADE YOU THINK 
most are familiar with their creation, The YOU COULD MAKE STAR WARS INTO A QUALITY PRODUCT? 
Star Wars Customizable Card Game (CCG). Tom Braunlich: The previous year, we had done the Star Trek 


Tom and Rollie, both 39 years old, have been in the ССС, and learned a lot about designing CCGs. STAR Wars, being even 
game business for more than 18 years. In 1988, they started more popular than Star Trek worldwide, was the next most logical step, 
Technical Game Services Inc., a Seattle-based game design and everyone in the industry was looking forward to us trying it. 
company, as well as an agency that represents other game Rollie Tesh: We approached Decipher because of our faith in their 
designers. Since getting involved with CCGs in 1994, both ability to get the license. Developing S7ar Wars seemed almost inevitable. 
have spent their time working with Decipher, Inc.—the 
company that markets the STAR Wars CCG—and eventu- 
ally moved to Norfolk, Virginia, Decipher's headquarters. 

Tesh and Braunlich recently took time from their busy 
schedules to answer questions about the STAR WARS 
Customizable Card Game, and to share some insights into 
the wider world of card games. 


SWGC: War's IT LIKE WORKING WITH DECIPHER? 

TB: We knew Decipher was the optimum company for such chal- 
lenging projects because of their design philosophy. Warren Holland 
[Chairman and C.E.O. of Decipher] considers game design and marketing 
an "art," and it shows in all Decipher's products—not only in the game- 
play features, but also in the physical beauty and accuracy of the cards 
themselves. We knew they could do the kind of CCG that STAR Wars 
deserves. 


Its All In The 


AN INTERVIEW WITH THE CREATORS OF THE STAR WARS COLLECTIBLE CARD 


PREMIERE 


GAME 


Star Wars fans might be interested in one exam- 
ple of Decipher's relentlessness: Unsatisfied with the 
amount of still photography available from Lucasfilm, 
Decipher arranged to pull images directly from origi- 
nal film, something few licensees had done before. 
They acquired copies of the trilogy off of original in- 
ternegatives, and had a special editing machine built in 
Europe and shipped here to handle it. They do high- 
resolution scans of the images, and further enhance 
them with state-of-the-art computer equipment. In this 
way, even “background characters” you can hardly 
see in the movie come to life on the cards. 


SWGC: TELL Us ABOUT THE PROCESS OF CREATING 
THE GAME STRUCTURE, SUCH AS YOUR DECISION TO 
HAVE LIGHT AND DARK SIDES. DID YOU HAVE A PLAY 
SYSTEM IN MIND OR WAS IT MORE OF A CONSTANTLY 
DEVELOPING IDEA? 


Cards 


BY DAVID PIPGRAS 


TB: Decipher gave us a real design challenge. Besides a game that 
was fun, fast and easy to learn, they also wanted one that was true to the 
flavor of Srar Wars. The breakthrough in the game design came when we 
realized we could realistically simulate the Force in the game and build all 
the gameplay around that basic feature. In addition to playing out strate- 
gies and tactics, the player also has to learn how to manipulate his/her 
Force powers efficiently. An associate of ours, Richard Borg, helped us 
achieve this Force-manipulation game mechanism. 

RT: The use of different cards for the light and dark sides, though 
highly unusual for card games, was natural for Star Wars. The duality of 
the Star Wars universe demands it. At first it was thought that there 
would be problems with it from a packaging and printing perspective, but 
we found none and went ahead. In addition, we had the challenge of de- 
signing the game to be fully contained, needing no counters or dice. 


SWGC: How ро YOU BALANCE THE LIGHT/DARK SIDE TO KEEP THE GAME 

FUN AND CHALLENGING WITHOUT MAKING ONE SIDE MORE POWERFUL THAN 

THE OTHER, OR MAKING TWO IDENTICAL SETS OF CARDS? 

RT: We wanted the two sides to be equal, yet different in their re- 
spective strengths. The dark side was to be more powerful in brute force, 
while the light side would be more tricky, requiring more clever play. The 
only way to determine if we had the balance right was with massive play- 
testing. Later, after even more extensive testing by the public, if one side 
was deemed to be a little stronger, we would attempt to balance things 
with the next expansion [set of cards]. In CCG tournaments, the dark side 
has seemed to maintain a slight edge—as it should. We can only hope 
that in the end, both sides will be in perfect balance. 


SWGC: WHAT DID LUCASFILM THINK ABOUT HAVING THEIR PROPERTY 

TURNED INTO A DECK OF CARDS? 

TB: They did everything they could to help us. They had seen what 
we did with the Star Trek: CCG, and were excited to see their own world 
come to life in cards. 

RT: Compared with other licensees we have worked with, Lucasfilm 
is supportive and surprisingly unrestrictive of our creative process. 


SWGC: WERE THERE A LOT OF RESTRICTIONS OR CHANGES? 

TB: Lucasfilm guards its license very closely, in terms of approving 
the quality of our cards and the accuracy of the information on them. But 
it also has given us freedom to dive deep into the ST Wars universe and 
bring to the surface many of the hidden characters and other great back- 
ground features that many people don't know are there. 

For example, we have character cards for all those weird aliens in 
the cantina scene. The art department at Decipher did a great job devel- 
oping images for them. But we also had to propose names, backgrounds, 
species names and realistic capabilities for such characters to Lucasfilm. 
Some of that info was already being developed for books, such as Tales 
from the Mos Eisley Cantina. We also drew from West End Games' [role- 
playing game] materials, all of which were previously approved. 

But in many cases there was no information, so we proposed things. 
We put a lot of research and thought into it. We had to justify to Lucas- 
film our reasons for each proposed name, history, etc. They would either 
accept it or ask us to change it until eventually we had something they 
would approve as "official." This process continues now for each expan- 
sion set we do. 

SWGC: WHO WRITES THE LORE FOR THE CARDS? A LOT SEEMS DRAWN 

FROM EXISTING MATERIALS, BUT MUCH IS OBVIOUSLY MADE UP, WITH A 

TOUCH OF HUMOR, SUCH AS THE "CLiFF CLAVEN" CARD FROM HOTH, OR 

THE "TWIN BROTHER OF A FAMOUS BOUNTY HUNTER" FROM CLOUD CITY? 

TB: Most of the lore is written nowadays by Decipher's design team. 
Lore may seem simple, but actually we agonize over it to make it enter- 
taining and informative. We frequently include inside jokes or puns that 
only true fans of SN Wars would appreciate. Lucasfilm has a pretty good 
sense of humor about such things, too. 

An example is C-3PO's lore. Rollie proposed a joke to add to the 


m 


end. While looking over the facts about C-3PO, we 
saw that he supposedly had never undergone the 
“memory wipes” that droids frequently do. “How 
would he know?” somebody asked. So, the last sen- 
tence of lore became, “Has never been memory 
wiped, as far as he knows.” 

Occasionally the design team gets silly. When we 
were working on the lore for Aunt Beru and couldn’t 
think of much, somebody suggested saying she was a 
“former dancer in Jabba’s palace.” We all laughed, and 
left it in. It stayed unchanged during play-testing, even 
though we knew it was too absurd to fly past Lucas- 
film. When it came time to submit, we abbreviated it 
to one line at the end of the lore that simply read, 
“Former dancer.” We thought that might sneak past, 
but Lucasfilm read it and said, “What’s this ‘former 
dancer’ stuff!?” Well, that's how it goes! 


SWGC: WHAT GOES INTO THE DEVELOPMENT OF AN 

EXPANSION SET? WHO DECIDES WHAT CHARACTERS TO 

INCLUDE, HOW CARDS ARE CHOSEN? WHO NAMES 

THE EXPANSIONS, SUCH AS 

JABBA'S PALACE? 

TB: Decipher's 
STAR Wars design team, 
led by Jerry Darcy, is 
responsible for develop- 
ing and play-testing the 
cards. He coordinates 
with the art department, 
led by Dan Burns, which 
pulls the images for each 
card and makes them beau- 
tiful. Bill Martinson and 
Warren Holland direct the 
text editing on the cards, 
making sure the terminology 
and language is consistent 
with previous cards and trying 
to spot wording errors or loop- 
holes in the gameplay, that gets 
through play-testing. 

During the original develop- 

ment of the game, we created a 
master plan for what the expan- 
sions would be. We decided to fol- 
low the flow of the movie trilogy. 
For example, we had three sets for The Empire Strikes 
Back following the three phases of that movie's ac- 
tion—Hoth, Dagobah and Cloud City. We are current- 
ly working on Jabba's Palace, the first phase of Return 
of Jedi. [The set shipped in May.] 

RT: What most people don't realize is how much 
we plan ahead. Each card we design not only has to be 
unique by itself and work well with all the previous 
cards, but also must work with cards we do in the fu- 
ture. So we make sure current cards "anticipate" the 
future nicely. This can lead to major headaches, be- 
cause we can't go forward until we are sure a card will 
not paint us into a corner. 


SWGC: WHERE DO YOU GET THE INSPIRATION FOR 

THE VARIOUS CARDS? 

TB: Sometimes a card derives from gameplay— 
we need one with a certain function and then simply 


9/28 


try to find an image from the movie and name to go with it. Sometimes 
the reverse happens—the art department pulls an image it thinks is cool 
and challenges the design team to create good gameplay to go with it. 

Other cards arise out of the design team’s late-night brainstorms. 
Take the Tonnika Sisters: two dark-haired women, already identified as 
sisters. They were spies, as well, and are said to be inseparable. Rollie ar- 
gued, “If they’re so inseparable, why don’t we make a single card to rep- 
resent both of them!” So he proposed a card with double numbers, double 
icons—two of everything. And it is treated by the rules as if it were two 
cards in one. This makes major rule headaches, but it just had to be done! 

A similar wild card that Rollie is guilty of instigating was an alien 
called Brainiac, named for his huge head. The information we had was 
that he was supposed to be a mathematical genius. Rollie suggested it be 
a card that looked impossibly complex from a mathematical standpoint 
[using square root signs, pi symbols, etc.] The group took the idea and ran 
with it. Although the card looks intimidating [indeed, some gamers refuse 
to play with it], once you understand it, it is easy to use. It's one of my fa- 
vorite cards, because it is so controversial and unique. 


SWGC: WHAT FEEDBACK FROM FANS DO YOU USE TO 

SHAPE FUTURE EXPANSION SETS? 

TB: Decipher has a terrific Web site and runs Inter- 
net discussions from which we derive a lot of great 
feedback. Most of the information is on how well play- 
ers like new gameplay elements [such as bounty hunt- 
ing or Jedi training], which helps shape future cards. 

More importantly, sometimes players will come 
to a consensus that a certain card, or combination of 
cards, is too powerful, too weak or otherwise in 
need of fixing. Other CCGs will ban or outlaw cards 
that are out of balance. The philosophy at Decipher 

is to re-balance things using new cards. 

RT: That means no card ever becomes a 
"dead" card. We also make an effort to find out 
which cards players just don't use very much, 

and attempt to “enhance” them retroactively by 
referring to them on new cards. For example, 
those who used to hate Lift Tubes have found 
new, and surprisingly strong, usages for them 
at Cloud City. All I can say is, “hang on to 
them vaporators!" 
SWGC: How ро YOU HANDLE NEW IDEAS 
FOR A CARD? 
TB: We rely on our computer network, 
otherwise the amount of information we juggle 
cannot be handled. Any one of us who has a raw card idea commu- 
nicates it to Jerry Darcy, who then makes a "placeholder" card on the 
computer. All our cards are designed on the computer, which allows us to 
print out realistic prototypes for play-testing. During the several months it 
takes to develop each set, ideas evolve, which means they're refined, edit- 
ed, combined with another card or junked. 

RT: Unfortunately, many of our favorite concepts become the 
"junked" ones. That usually occurs because the idea is too radical and no 
one wants the headache of adding more pages to the "Frequently Asked 
Questions." For instance, one of my favorite suggestions has been for a 
card that reverses a player's move order for one turn. Though it was fun 
during play-testing, and no specific problems were found, we knew we'd 
be playing with fire. Perhaps one day... 


SWGC: THERE ARE SEVERAL CARDS THAT APPARENTLY USE A BACKGROUND 

WITH ADDED COMPUTER-GENERATED IMAGERY (CGI). ARE THOSE ORIGINAL 

CREATIONS, AND IF SO, HOW DOES LUCASFILM FEEL ABOUT THAT? 

TB: Virtually all the images are from the movies, although many 
times you may not recognize them. Many characters or devices are seen 


THE TOP 12 
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STAR WARS 
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TOURNAMENT. 


only in the background shadows, but our art depart- 
ment can focus in and enhance them to look clean, de- 
tailed and perfect. Sometimes that takes a lot of work 
if the image is motion-blurred or incomplete. Some- 
times they use CGI or prop photographs from the Lu- 
casfilm Archives to fill in where necessary. 

Only in a few cases has the art department totally 
created something from scratch using CGI. Those are 
things supposedly known to be in the Srar Wars uni- 
verse but weren't shown in the movies, and all were 
approved by Lucasfilm. For instance, they did star- 
ships for each of the bounty hunters in The Empire 
Strikes Back. Just as Boba Fett has Slave I, which was 
shown in the movie, Zuckuss had The Myst Hunter, 
Dengar had Punishing One and so on, and those were 
not shown. So Lucasfilm gave permission for Deci- 
pher's art department to create those ships using 
state-of-the-art CGI. 


SWGC: EACH EXPANSION OFFERS A NEW CARD SHOW- 

ING GROWTH OF MAIN CHARACTERS, SUCH AS LUKE, WHO 

BECOMES COMMANDER SKYWALKER AND SO FORTH. 

WAS THIS "GROWTH" PART OF THE ORIGINAL PLAN? 

TB: We only produce a new version of a main 
character when it's demanded by the storyline in the 
trilogy. Luke is a prime example. He undergoes major 
changes, and it would be pretty ridiculous for "farm boy 
Luke" to be the card you use to fight the Emperor at the 
end. So if a character undergoes significant changes in 
his capabilities or personality between expansions, we 
make a new card to reflect those changes. 

But we have to do that carefully. Collectors won't 
accept multiple versions that aren't logical, and play- 
ers won't like it if one version of Luke is always better 
than another. None of them is the “best.” 


SWGC: WILL THIS CONTINUE IN- FUTURE EXPANSIONS? 

TB: It is all driven by what is logically deducible 
from the movies. Because "seduction to the dark side" 
is a major theme in the last part of Jedi, when we get 
to that set we will probably have a "dark" Luke card. 
We haven't decided how it is going to work yet. 


SWGC: WiLL DECIPHER CREATE EXPANSIONS BASED ON THE NOVELS OR 

COMICS, AND WHAT ABOUT THE PREQUEL FILMS? 

TB: Decipher announced in February at Toy Fair that it had ac- 
quired the rights for the prequel CCG. The deal also extends our license 
for the classic trilogy, so our current efforts will continue well into the 
next millennium, including the ability to do cards for Shadows of the Em- 
pire and possibly some of the novels and comics. 


SWGC: WHAT ARE SOME OF THE GAMEPLAY FEATURES, RULES OR CARDS 

THAT HAVE BEEN PROPOSED BUT REJECTED OVER THE YEARS? 

TB: Rollie's "reverse turn" card idea is a fun one. I always wanted to 
do an idea I called the "download link," which was meant to improve the 
flexibility of certain droid cards and to make more use of the "scomp link" 
icon on many cards. The idea was to have a reservoir of droid devices, 
such as the myriad of things R2-D2 has hidden in his cabinet, which a droid 
could access throughout the game if he was at a location where there was a 
scomp link. For example, if you are at a location where there is a fire, you 
might be saved if you have an R2 unit present that could, [using the down- 
load link idea,] pull out a droid fire extinguisher card and use it to put out 
the fire, just as R2-D2 did in ESB. But the idea has consistently been nixed 
by the rest of the group, mainly because it would require another pile of 
cards, and the feeling is that there are too many piles already. 


SWGC: WHAT PART OF THE CREATIVE PROCESS IS MOST FUN FOR YOU? 

TB: I think Rollie and I get the most satisfaction from inventing the 
gameplay foundation for how the games work, rather than creating indi- 
vidual cards. At the recent World Championship tournament, it was very 
enjoyable for us to watch players as they took for granted fundamental 
things like how the Force works in the game. Concepts Rollie and I ago- 
nized over for weeks seem completely natural for them, as if there were 
no other way to do it. 

The thing I enjoy most, however, is the fact that even at serious tour- 
naments the players talk and make jokes as they play. You can't avoid 
it—playing a game of SW:CCG is like experiencing an adventure of your 
own creation in the Srar Wars universe. You can't help but talk about it 
as the plot twists occur during play. 

RT: I most enjoy everything that happens after 2 in the morning! Q 


For more information on upcoming Decipher STAR Wars CCG products, visit 


their Web site (www.decipher.com). A special thanks to Matt Mariani of 
Decipher for assistance with this interview. 
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Ішф- When George Lucas e 
decided to have STN Wars adapted 
as a newspaper comic strip in 
1979, he went full circle. After all, 
STAR Wars was already a film with 
the feel of classic science-fiction 
strips. 

Lucas' first choices for writer 
and artist on the strips were Archie 
Goodwin and Al Williamson, 
comics veterans famous for their 
work on Flash Gordon and count- 
less other titles. Goodwin, who for 
more than two years had been writ- 
ing STAR Wars 
tales for Mar- 
vel’s monthly title and Pizzazz mag- 
azine, was a natural choice, while 
Williamson’s mixture of retro sci-fi 
and Western motifs made him per- 
fectly suited to illustrate the pro- 
ject. The duo submitted two weeks’ 
worth of material based on the be- 
ginning of A New Hope, and it 
would likely have been the opening 


3/38 


Telling tales of 
the classic Star Wars daily 
and Sunday newspaper 
comic strips 


Comicscan 


BY RICH HANDLEY 


storyline of the strips had schedul- 
ing conflicts not arisen. Williamson, 
already the regular artist on King 
Features’ Secret Agent X-9, did not 
feel he could handle both titles si- 
multaneously, and so he and Good- 
win passed on the assignment. 
Enter writer Russ Manning. 
Acclaimed for Tarzan and Magnus, 
Robot Fighter, his pulp style and 
sense of humor made him a giant 
in the industry. The L. A. Times 
Syndicate, the distributor for the 
STAR WARS strip, 
was thrilled to 
have him. However, the Times 
Syndicate decided to scrap the 
adaptation and instead have Man- 
ning write all-new tales. Until now, 
the Goodwin/Williamson adapta- 
tion, reproduced here, has only ap- 
peared in James Van Hise’s The Art 
of Al Williamson, a book fans might 


IT WAS 1979 
WHEN C-3P0 
STARRED IN THE 
VERY FIRST PANEL 
OF THE STAR 
WARS NEWSPAPER 
COMIC STRIPS. 


have trouble locating but which 
contains a vast information on 
Williamson’s career. 

For the first six months of the 
series, Manning provided separate 
storylines for the daily and Sunday 
strips. In a 1979 interview with 
Mediascene, printed a month before 
the strip's debut, he explained why: 
“Г don't know of any storylines run- 
ning in both Sundays and dailies 
that aren’t held back by having to 
repeat too often. 


It’s done, of course, in the soap 
opera strips with a degree of suc- 
cess, because they don’t really tell 
an action-adventure story. They 
deal more with interrelations and 
things more intellectual than visual. 
But adventure stories have to move 
like lightning. I can do a faster, bet- 
ter, more punchy story if I don’t 
have to repeat anywhere.” 

To avoid confusion among fans 
reading both storylines, Manning 
used different characters for each, 
the exception being the droids, 
which he felt were essential to any 
STAR Wans story. Thus, R2-D2 and 
C-3PO appear in both the opening 
daily story, "Gambler's World," and 
the two Sunday-only stories, which 
were published untitled. 

In total, Manning contributed 
nine storylines to STAR Wars with 
the help of Steve Gerber and other 


Read All About Em! 


Here’s a breakdown of storylines in the L.A. Times Syndi- 
cate’s Star Wars newspaper strips 


[Unpublished and unfinished A New Hope adaptation] — 

A battle erupts between the Devastator and Tantive IV. 
R2-D2 and C-3PO board an escape pod, carrying secret 
plans for Leia. Captured by Jawas on Tatooine, they are 
sold to Luke Skywalker and Owen Lars, but stormtroop- 
ers locate their trail. 

[Introduction to the series] — Threepio visits Mistress 
Mnemos, a secret Alliance computer, to record the 
exploits of the Rebellion, which follow... 

Gambler's World — BlackHole, an Imperial agent, shadows 
Luke, Leia and the droids to Vorzyd 5, where they hope 
to disrupt Palpatine's flow of gambling funds to the 
military. Luke tries his luck at games of chance, while 
the droids fall victim to a group of mischievous teens. 

[Untitled tale] — Star Destroyers attack Luke’s ship at Con- 
stancia, and Han Solo finds the droids lying deactivated 
among the wreckage. With help from Chewie and a lady 
friend, Gyla Petro, they head to Constancia to rescue 
Luke; while there, they free the telepathic Constancians 
from Imperial slavers. 

[Untitled tale] — Han, Chewie and the droids brave 
Kashyyyk's eighth level to find orga roots for Life Day. 
Gyla tries to stop Imperials from cutting down the orgas, 
but they ignore her and are eaten by the angry plants. 
Chewie asks the plants to spare Gyla's life, and they 
ascend to celebrate Life Day. 

Tatooine Sojourn — Luke investigates a crashed ship on 
Tatooine. Anduvil of Ogem tells him that crashes on 
other worlds have led to plagues and Imperial attacks. 
Luke contracts the plague, which transmits star-maps 
in victims' eyes as targets for attack, but they force an 
Imperial doctor to cure him. 

Princess Leia, Imperial Servant — Leia crashes on Phelarion, 
a labor colony run by Lady Tarkin, the Grand Moff's 
cruel widow. She poses as a servant at Port Tarkin, 
where explosive megonite moss is mined. With the help 
of Calus Bing, one of Han Solo's former smuggling part- 
ner, she manages to escape. 

The Second Kessel Run — Renn and Mira Volz of Kessel build 
the lonic Ring Ship to control weather, but Imperials 
force them to create storms on worlds on the Kessel Run. 
Jabba hires Han to bring spice from Kessel, where he 
meets Mira and helps stop the Imperials’ plans. Han and 
the Millennium Falcon also set a new record as he leaves. 

Bring Me the Children — Darth Vader kidnaps a group of 
school children on Harix to lure the Rebels. Berd, a child 
who avoided capture, convinces the Rebels to help free 
them from Major Rahz, Vader's Gektl underling. The 
children are freed, but Vader vows that the Empire will 
strike back. 

As Long as We Live — Luke and Leia visit Arda-2 to obtain 
stealth systems for Rebel X-wings. Mag Doum, an Ardan 
official, betrays them to the Empire and blackmails Zon 
Zorad and his son Kiros into kidnapping Leia. When 
Vader's forces attack, the Zorads feel guilty and sacrifice 
themselves in battle. 

The Frozen World of Ota — Boba Fett goes to Ota to capture 
"the Mole," an ex-Imperial spy. Finding Han and Luke, 
he sets his sights on them, as well. The native Snogars 
try to force them all to fix a broken generator, but the 
Mole flees with the Rebels, leaving Fett magnetically 
stuck to a wall. 

[Untitled, unpublished and unfinished tale] — When Leia is 
taken captive by Tusken Raiders, Luke captures one for 
interrogation, thus becoming the first human in 200 
years to see one without its mask. 

Planet of Kadril — On Kadril, Vader forces scientist Dal Quirz 
to cultivate kunda crystals to create a deadly spray called 
pacifog. The Rebels, there to obtain crystals for use in 
communication devices, defeat Vader's forces and reunite 
their guide, Rodno, with his former lover, Deerna. 


PLANET OF KADRIL. 


writers. Dark Horse Comics has since reprinted seven 
of them as Classic Star Wars: The Early Adventures, and 
the possibility of reprinting the Sunday strips in the fu- 
ture has not been ruled out. (Many fans consider the 
Sunday tales Manning's best work on the series.) Un- 
fortunately, failing health forced him to retire in Au- 
gust 1980, and so Alfredo Alcala, Rick Hoberg, Dave 
Stevens and Don Christensen (who also helped with 
"Bring Me the Children" and *As Long as We Live") 
finished his final storyline, "The Frozen World of Ota." 

Sadly, Russ Manning died soon after, leaving a 
legacy of classic stories, as well as a good deal of un- 
used artwork. In addition to a scene cut from “Gam- 
bler's World," featuring Luke and Leia riding a Vorzyd 
5 roller coaster, the material includes a partially com- 
pleted storyline in which Luke saves Leia from hostile 
Tusken Raiders. Thanks to Star Wars comics maven 
Andy Mangels, SWGC is able to present some of Man- 
ning's heretofore unpublished STAR Wars work. 

Joe Bongiorno, this writer's co-author on the in- 
troduction to Dark Horse's Classic Star Wars: A Long 
Time Ago, fondly remembers Manning’s work: “Con- 
sidering today’s fixation with darker and more violent 
themes, І feel his work stands out as an enjoyable 


FORTUNATELY, 
GOODWIN PENNED 
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POORLY RECEIVED 
BY READERS. 
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glimpse into a forgotten era. His writing style and artwork relay a child- RIGHT: THESE 
like love of Star Wars and space opera which is no longer appreciated by TWO DAILY STRIPS 
today’s jaded and cynical youth.” 

By the time Manning retired, Al Williamson had parted ways with ARE AMONG THE 
King Features and was ready to take over the STE Wars series. However, NEVER-PUBLISHED 
he first had to finish adaptations for King of Flash Gordon and The Empire STORIES BY RUSS 
Strikes Back, which he'd already agreed to illustrate. Therefore, Alcala MANNING 
stayed on as artist for "Planet of Kadril," which Goodwin wrote under the ji 
pseudonym Russ Helm. (Using that same pseudonym, he had previously 
helped Manning finish “Princess Leia, Imperial Servant” and “The Second 
Kessel Run.”) Alcala also illustrated Goodwin’s adaptation of Brian 
Daley’s Han Solo at Stars’ End, which has since been reprinted under Dark 
Horse's Classic Star Wars banner. 

“Planet of Kadril” was not well-received by readers. 


LEFT: A SUNDAY 
STRIP FROM “THE 
BOUNTY HUNTER 
OF ORD MAN- 
TELL,” PART OF 
THE GOODWIN/ 
WILLIAMSON 
BODY OF WORK. 


storylines to show for their efforts, 
the team first chosen for the series 
was there to see its cancellation on 
March 11, 1984, five years to the 
date after Manning first began. 
SrAR Wars had once again come 
full circle. 

Over the past few years, near- 
ly all of the STAR Wars newspaper 
strips have been colorized and re- 
formatted by Dark Horse. The 
Goodwin years were released first, 
as the 20-issue series Classic STAR 
Wars, edited to remove the Sunday 
page redundancies. Those stories 


RIGHT: UNPUB- 
LISHED STRIPS 
FROM THE ART OF 
AL WILLIAMSON. 


Mike Beidler, a consultant on Empire’s End, notes, ; ж Peer " 
“Kadril’ is so awful, it took me three or four attempts to read the entire gi 
strip. I still can’t believe that the late, great Archie Goodwin scripted it. 
No wonder he used a pseudonym!” It has yet to be reprinted by Dark 
Horse, and it’s doubtful it ever will. 

On February 9, 1981, Goodwin and Williamson finally began work 
on the strips, aided by artists Carlos Garzon and Aldred McWilliams. De- 
spite the false start in 1979 and a feeble beginning with “Planet of Kadril,” 
Goodwin’s writing was an instant boon to the series, and Williamson’s 
artwork is considered some of STAR Wars’ best in any medium. Several of 
their characters, such as Vrad Dodonna, Silver Fyre, Raskar and Tanith 


Shire, have become fan favorites, and Ord Mantell has taken on life be- k Са: B 19 
yond a line of movie dialogue thanks to Williamson’s drawings. With 16 1 м . т 
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were later collected in three trade paperbacks, entitled 
Classic STAR Wars, Volume One: In Deadly Pursuit, Clas- 
sic STAR Wars, Volume Two: Rebel Storm and Classic 
Star Wars, Volume Three: Escape to Hoth (completists 
should be aware that the first volume was also origi- 
nally released without the “In Deadly Pursuit” subti- 
tle). Manning’s work and the Brian Daley adaptation 
are available as Classic STAR Wars, Volume Four: The 
Early Adventures and Classic Star Wars, Volume Five: 
Han Solo at Stars’ End. Neither Manning’s Sunday 
strips nor “Planet of Kadril" have ever been reprinted, 
so collectors will need to obtain the original strips. 
Collectors can also find the complete set of Good- 
win/Williamson strips, unedited, in a three-volume 
hardcover collection from Russ Cochrane Publishers. 
Consider, though, that the set can cost as 
much as $200 and is printed in 
black and white. In addition, 
.. Goodwin's strips were collected in 
several back issues of Amazing He- 
roes and Comic News, which can be 
found for a relatively low cost. 
| It has been 14 years since the 
| cancellation of the STAR Wars 
strips, and yet they are more popu- 
lar than ever. The success of the Classic 
SrAR Wars titles indicates the fondness 
many have for these older stories, which 
| begs the question: Will 5ТАв Wars ever re- 
turn to newspapers? Will the exploits of 
the Alliance again be told on a daily ba- 
sis? Time will tell, but anything is possi- 
ble. With Episode I less than a year away, 
SrAR Wans may yet again prove its 
ability to come full circle. & 


Comics collector Rich Handley's writ- 


ee has appeared in The Official STAR 
ey es Adventure Journal and Classic 


20-030 || | STAR Wars: A Long Time Ago. 
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Han Solo at Stars’ End — In the Corporate Sector, Han and Chewie help free pris- 
oners from Stars’ End, with the help of two droids, Bollux and Blue Мах. 
Defeating Governor Hirken and his assassin, Uul-Rha-Shan, they free the 
captives and destroy the prison, then return to a life of smuggling. [Based on 
the novel of the same name by the late Brian Daley. ] 

The Bounty Hunter of Ord Mantell — The Rebels land for repairs on Ord Mantell. 
Bounty hunters Skorr and Gribbet kidnap Luke and Leia, luring Han to a cli- 
mactic fight on Ten-Mile Plateau, but the hunters get in the way of an Imperi- 
al patrol and are sentenced to the Spice Mines of Kessel. 

Darth Vader Strikes — Imperial Admiral Griff pretends to be traitorous to expose 
mutineers in Vader's staff, inviting Rebels to sabotage the Executor at Fon- 
dor. Luke takes the bait and meets Tanith Shire, a sexy pilot, who helps him 
escape when Griff's trap is sprung and the mutinous officers are executed. 

The Serpent Masters — While Leia attends a conference on Kabal, Luke and Tanith 
crash on a desert world inhabited by humans riding large serpents. Supreme 
Master Tyrann sentences Tanith to slavery and Luke to death, but with the 
droids’ help, they end Tyrann’s reign of terror and free the slaves. 

Deadly Reunion — Han rescues Luke and Tanith, but the Falcon is snared by Dr. 
Arakkus, a deranged scientist who lures others to his Graveyard of Lost Ships. 
He is dying and plans to take as many others with him as possible. However, 
Luke and Han use negatron charges to destroy Arakkus' ship-trap. 


.. Ттайог5 Gambit — Han stops at Aquaris to meet the Aquaris Freeholders, led by 


Silver Fyre, a pirate mercenary Han once knew. Her lieutenant, Kraaken, tries 
to sell them out to the Empire upon hearing that Luke has data tapes of the 
Executor, but is killed in the process. 

The Night Beast — A crashed TIE fighter awakens a dormant, Force-sensitive beast 
on Yavin IV, left behind to ward off enemies when the Massassi fled to avoid 
a great war. Ra-D2 projects images of the fleeing Massassi to lure the lonely 
creature aboard a transport so it can head out to find its masters. [Kevin |. 
Anderson worked these events into Tales of the Jedi: The Sith War.] 

The Return of Ben Kenobi — Vader hires an actor to pose as Ben Kenobi and fool 
Luke into thinking he’s alive and helping the Chubbits of Aridus repel the Em- 
pire. However, the actor is so touched by Luke’s loyalty to the real Ben that he 
sacrifices himself to stop Vader from catching the boy. [Ryder Windham refer- 
enced these events in Shadow Stalker.] 

The Power Gem — Raskar, the last surviving Iridium Pirate, hosts a gladiatorial 
contest, promising a power gem to the winner. Han and Chewie enter the 
contest, hoping to win it for the Alliance. Han learns that it’s nearly power- 
less, so Raskar agrees to let Chewie win to protect his secret. 

Iceworld — Luke crashes on Hoth and nearly dies. A woman named Frija finds 
him, but her father, Governor Torlock, tries to kill him. Frija takes a shot 
meant for Luke, who kills Torlock and learns that they are actually droids 
designed to protect their human counterparts. [Ryder Windham’s Shadow 
Stalker is a prequel to this tale.] 

Revenge of the Jedi — The Rebels visit Daluuj to rescue Ackbar's Mon Calamari 
crew. The Falcon crashes in a lake and is surrounded by giant worms, but 
Ackbar's crew retrieves the ship and escapes Fort Commander Orlok's troops, 
vowing to ally with the Rebellion. 

Doom Mission — Vrad Dodonna, General Dodonna's son, feels shame at fleeing 
from a battle and volunteers for a mission with Luke to use the power gem 
against the Executor. Pretending to again flee the battle, he instead leaves 
Luke behind and rams Vader's ship, atoning for his earlier cowardice. 

Race For Survival — Griff learns that the Executor is immobilized and attacks 
Yavin ІМ, seeing a chance for personal glory. As the Rebels evacuate, the 
grieving Dodonna stays behind to destroy the temple, prepared to die to save 
others. Griff's fleet exits hyperspace, collides with the Executor and is de- 
stroyed. [Michael A. Stackpole referenced these events in his X-Wing novels.] 

The Paradise Detour — Rieekan prepares Hoth as the new Rebel base. The Falcon 
lands on a tropical world for repairs. A mind-witch named S'ybill uses illu- 
sions of Tanith Shire, the Night Beast and Ben Kenobi to lure Luke and Han in 
so she can drain their life forces, but Luke sees through her charade. 

А New Beginning — Raskar follows the Falcon to Hoth, seeking Jabba's bounty on 
Нап. Han offers him a treasure to buy his freedom, landing the Falcon ina 
cave of lumni-space. A dragon slug nearly kills them all, but the pirates and 
Rebels work together to survive, and Raskar decides to let Han live. 

Showdown — Boba Fett, Bossk, Dengar and others capture the Falcon. Among 
them is Skorr, who escaped Kessel; seeking revenge, Skorr attacks Han, but 
shoots himself during the fight. With Raskar's help, the Rebels get to safety. 
Vader, who hired the hunters, assures the Emperor he has other plans. 

The Final Trap — Artoo and Threepio investigate an Imperial messenger drone on 
Verdanth, which fires on them until Luke and Han arrive, They have sprung a 
trap set by Vader, who enters a cybernetic chamber and tries to wrench the 
new base's location from his mind. Han destroys the probot in time, but 
Vader tells his crew to launch more probes... setting the stage for The Empire 
Strikes Bach. 
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Or how to virtually take som 


is like trying to find shelter 
from a blizzard during a 
whiteout on Hoth: 
very, very difficult. 
It wasn’t al- 
ways so. I can still 
remember clearly 
how it all began, as 
a mere adjunct to 
my passionate col- 
lecting of all space 
toys and robots. It 
was easy back 
then. I didn’t feel 
the need to try to 
get everything con- 
nected to STAR Wars 
(although that came soon 
enough). I would buy a 12” figure or 
playset, assemble or take it out of its 
box, take a Polaroid photo, then pack it 
away. Into a big box it went, surrounded by a 


ІШ There's 
a psychological 
malady that few have 


heard of, one that doctors shake their heads green or brown plastic garbage bag, carefully taped, 
at and give up trying to cure. And, in fact, there is only “Star Wars then stuck under the unfinished bottom floor of the 
one cure possible. The accursed affliction? Collection * Featherstones' house next door. 

Deprivation. conventions I hadn't really thought it all through until one day 


This is not a pretty story, and those collectors have their I realized that I had 63 large, bagged cartons under the 
amongst you with weak psyches—or stomachs, for » neighbors’ house. That's 
that matter—should probably read no further. What perks, But... hn they announced they 
you are about to hear may shock and sicken you, es- were moving and put their home up for sale. Besides 
pecially if you're so weak that you empathize with my losing great neighbors, I was also losing my semi-out- 
woes. But—here it comes I have basically door storage spot. What to do? Months later the 
been separated from my STAR WARS-mem- Featherstones had taken their house off the market 
orabilia collection for almost a year. Oh and I had a second floor built beneath my previous 
sure, there are the weekend visits one-story hillside home. Besides a home office and 
when I may get an hour or two to laundry room, it had a huge storage room for all of my 
spend with my babies, but that's space toys. 
scarcely better than a whiff of a de- Or so I thought. By the time I emptied all of those 
lightful perfume that dissipates in the bagged boxes, I was close to running out of room. 
first gentle breeze. So I packed things in tighter. And then tighter still. 

You have to understand how much > It was at that time, when I was able to see what 
my STAR Wars stuff means to me, how % x; STAR WARS items I had bought, that I realized what I 
much it defines who I am. I’m sure you've y had missed. So I made a concerted effort to 
heard the old mantra, "You are what you fill in the blanks by finding items still on 
eat." I may not exactly be what I collect (al- shelves, by finding folks to- 
though some would argue otherwise), but it has trade with or buying nea 
played such a major role in my life for the things from dealers 
past couple of decades that going for long whose main source of 
stretches at a time without being able to business for years had 
immerse myself in its amassed glory been Star Trek and 

Planet of the Apes. 
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sconnection 


e sting out of separation Ву STEVE SANSWEET 


Within two years, I 
was calling my contrac- 
tor again, adding yet 
another floor to the 
house. Years 
passed. Only one 
long wall was 
filled with SrAR 
Wars stuff, and 
there was plenty 
of room to set up 
some of my fa- 
vorite store dis- 
plays, such as the 
cardboard TIE fight- 
er dump for Return of 
the Jedi wallpaper or the 
tall and beautiful The Em- 
pire Strikes Back aisle display for 
Puffs tissues. I got in touch with 
foreign collectors and traded for 
strange and wondrous paraphernalia with page story in the 
packaging in languages I couldn’t decipher. Wall Street Journal 

A few years after Return of the Jedi, with no imme- “anyone want about the ride) had J not been called 
diate prospect for more SrAR Wars films, many people back to New York to get the word that I was being 
had lost interest in that faraway galaxy. Also, collec- to help me pack promoted to head our Los Angeles office, and being 
tors who I knew or had heard of—some with far better all this Stuff?“ put in charge of a dozen people. 


ing writ- 
ten a front- 


= and larger STAR Wars col- It was also the year of the legendary STAR Wars 
5 STUFF lections than mine—start- 10th Anniversary Convention in Los Angeles. I was 
ed getting divorced. (No, I don't think collecting had only semi-thwarted when my nephew in Philadelphia 
anything to do with it. Anyhow, in a three- or four- set his wedding for the same weekend. Thanks to 


year period, I bought large parts of about half a dozen 
collections that had to be broken up, unfortunately, 
along with the marriages. 

Then one day I came home and realized that, 
almost as if I hadn't been looking, STAR Wars had 
taken over the entire lowest level of the house, 
stacked floor to ceiling on built-in wooden shelves 
and on heavy-duty gray metal shelving that you 
had to assemble yourself, invariably with a bloody 
pinch somewhere along the way. 

The year 1987 was a watershed for a number 
of reasons. Up until then, I had enough time to really 
play with my collection, to organize and reorganize it, 
to sort of inventory it, but basically to spend 
hours at a time losing myself in it. 
Early that year Star Tours 
debuted at Disneyland, a 
press opening that I 
would have at- 
tended (hav- 


some red-eye flights, I was able to attend the wed- 
ding and miss only one of the convention's 
three days. I shopped til I dropped (or 
rather, my cash and credit ran out) after 
finding things on dealers' tables I had never 
seen before, and haven't seen since: a mint 
set of Topps STAR Wars sugarless gum 
wrappers before they were mangled by the 
folding machine; posters from Hong Kong 
and Israel that had been contributed to the 
University of Southern California Film School 
by STAR Wars and Empire producer Gary Kurtz. 
But for the next nine years, my job kept me 
so busy that I had practically no time to spend 
with my collection. I was still able to buy, of 
course, but instead of spending quality 
moments with each and every pur- 
chase, recording the data from 
them and placing them in 
the collection so that I 
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would be able to pull them out on the slightest whim, I 
just started piling things up. And the piles got higher. 
And higher. 

A few years after a Smithsonian Institution cura- 
tor had visited and first suggested that I hire an 
archivist, I found a USC student and fellow STA Wars 
fan and collector who took a summer job archiving my 
collection. Four years later, Josh Ling is still at it, al- 
though to be truthful, I've piled a lot 
more on him to do over the 
years (including 
compil- 
ing 


and 
updating 
the price 
guides for this 
magazine). Writing 
my first STAR Wars book, ST MARS. 
From Concept to Screen to' Collectible, followed by the 
first edition of Tomart's Price Guide to Worldwide STAR 
Wars Collectibles, gave me some time with the collec- 
tion, but it was at a distance and so structured that it 
was more like work than play. 

The same thing happened in 1996 when I left my 
employer of more than two decades and became a 
roving convention ambassador for Lucasfilm. I worked 
out of my Los Angeles house, flying off on Fridays to 
do weekend conventions and returning Sunday night 
or Monday in most cases. But by then I had taken on 
the writing of the massive Srar Wars Encyclopedia. So 
while I was physically close to the collection for more 
hours than ever, my mind and my concentration were 
a million miles away while I tried to get from A to Z in 
less time than it took Han Solo to do the Kessel run. I 
failed miserably. 

The most recent separation has been the tough- 
est. Leaving aside the distance from friends and loved 
ones, Гуе been more than 400 miles away from my 
stuff for about a year after going to work in northern 
California but maintaining a house—and collec- 
tion—in southern California. Even getting to 
go home most weekends did little to help. 
There were always manuscripts to correct, 
columns to write, bills to pay and other 
mundane household affairs to attend to. I 
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can remember weekends when І literally never got to 
go downstairs to the bottom level to see this entity 
that had so changed my life. 

One way Гуе coped is to create a sort of virtual 
collection—in my mind. In answering collectibles 
questions for this magazine’s readers or friends, I’ll 
often try to visualize a piece so that I can describe it 
better. Sometimes I can “see” exactly where it is on 
the shelves back home. 

It’s usually not the rarest or most valuable 
collectibles that I see in my reveries. It’s 
things like the homemade wooden 
AT-AT my friend Jim once 
picked up for me at a flea 
market; in my mind it’s a 
piece of folk art. Or 
the stormtrooper 
cap—as in a 
tooth—that my 
dentist friend 
Jorge gave to me 
in Mexico City as 
a parting gift. And 
the label from the 
bottle of Yoda 
Soda (actually 
Jedi Lask, but 
with art of Yoda) 
from Finland. Then 
there are the minia- 
ture character dolls that 
my friend Eimei could only get by 
constantly feeding his yen to the 
ravenous “claw” arcade game on the 
outskirts of Tokyo. Or the three-dimensional 
cold-cast segment of a cantina scene that multitalent- 


"Reunion with ed sculptor Greg Aronowitz (see SWGC #2) gave me, 

so far one of only two in existence, although if positive 

uil homemade thoughts alone ады do it, this would к с to 
AT-ATcan't | collectors everywhere. 

come soon In rereading the last paragraph, I can’t help but 

70 note that there's a person’s name attached to nearly 

enough. every item. That's significant, not because some peo- 


ple give me things, but because it shows that 
collecting Srar Wars, like collecting nearly 
anything else, is a much richer experi- 
ence when people are involved. 
To end on an even happier note, 
I'm finally buying a piece of property 
not too far from where I now work. If 
everything goes smoothly, by the time 
this column sees print, my collection 
and I should be reunited at last. It may 
take months to get everything back into 
shape, but just thinking about it 
being near again gladdens 
my heart and brings a 
smile to my face. 
Now, do I see 
any volunteers to 
help unpack? 
That's when the 
full cure takes 
hold. $ 
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EACH FIGURE IS ` 
-HAND-PAINTED TO 
CAPTURE THE 
INCREDIBLE DETAIL 


A LONG TIME AGO IN A р 
GALAXY FAR, FAR AWAY.... 


The adventure of a lifetime began, first in 
the mind of George Lucas, then in the 
imagination of millions of fans. 

The Star Wars saga is brought to the 
third dimension with our collection of 

unforgettable characters from the films. `` 

- Each fi аш is made of cold-cast porcelain, 


EACH FIGURE. 

' COMES WITH A 
SIGNED 
CERTIFICATE OF 
AUTHENTICITY, 

SIGNED BY 

THE ARTIST 

FEATURING 

PHOTOS 

DOCUMENTING 

THE CREATION 

OF EACH 

UNIQUE PIECE. 


FEATURING 
EXCLUSIVE 
BOX ART BY 


DREW STR UZAN . a à © Lucasfilm Ltd. & TM. All Rights Reserved. 


Available at comic and specialty stores. For a store near you call 
Visit the official Star Wars website http; 1 Зала. com . 


TOPPS STAR WARS TRADING CARDS 
UPDATED PRICE GUIDE 


A comprehensive collector’s guide, updated from its initial appearance in Star Wars GALAXY MAGAZINE #10 


TEM А PRICE 
STAR Wars Series а 

Blue Border (1977) 

Individual cards 1-66 151.50 
Set of 66 cards 60-75 
Individual stickers 1-1 ГУ 
Set of u stickers 5% 
Flattened wrapper (C-3P0/black background) . 25 
Unopened wax pack (C-3P0/black background) 10-2 
Full display box (36 wax packs) 300-350 
Empty display box 10-5 
Press sheet (mail-in offer - 22” x 28” image of cards 1-66 on paper stock) МСА 


Luxe’s "RookiE" CARD 


Card * 1 
Star Wars Series 1 
(Blue Border, 1978) 


Baseball legend 
Mickey Mantle may 
have hit more 
home runs than 
Luke Skywalker, 
but his blasts were 
nothing compared 
to the one Luke laid 
on the Death Star. 
What the two 
heroes do share, 
though, is a highly 
prized "rookie" 
card that their fans 
long to collect. 


STAR Wars Series 2 


Red Border (1977) 

Individual cards 67-132 5.9 
Set of 66 cards 5% 
Individual stickers 12-22 2 
Set of u stickers 15-20 
Flattened wrapper (Darth Vader/yellow background & Kenner ad) 13 
Unopened wax pack (Vader/yellow background & Kenner ad) 3-0 
Full display box (36 wax packs) 200-250 
Empty display box ШИ 
STAR Wars Series 3 

Yellow Border (1977) 

Individual cards 133-198 2550 
Set of 66 cards 20-30 
Individual stickers 23-33 y5 
Set of u stickers 30-40 
Flattened wrapper (Rz-D2/purple background) 13 
Unopened wax pack (Rz-Dz/purple background) іне 
Full display box (36 wax packs) 200-250 
Empty display box 75 
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TEM 
STAR Wars Series a 

Green border (1978) 

Individual cards 199-264 

Set of 66 cards 

#207 card (ist printing (-3P0 card) 

Individual stickers 34-44 

Set of u stickers 

Flattened wrapper (Ben 5 Luke/green background) 

Unopened wax pack (Ben 5 Luke/green background) 

Full display box (36 wax packs) 

Empty display box 

STAR Wars Series 5 

Orange Border (1978) 

Individual cards 265-330 

Set of 66 cards 

Individual stickers 45-55 

Set of 1 stickers 

Flattened wrapper (X-wing/blue background & Kenner ad) 

Flattened wrapper (X-wing/blue background & press sheet ad) 

Unopened wax pack (X-wing/blue background & Kenner ad) 

Unopened wax pack (X-wing/blue background & press sheet ad) 

Full display box (36 wax packs) 

Empty display box 

STAR Wars Sugar-Free Gum (i978) 
Individual sugar-free gum wrappers 1-56 

Set of 56 wrappers 

Unopened packs 

Empty box 

Flattened foil box wrapper 

Full box (36 packs) sealed in foil wrapper 

The Empire Strikes Back Series а 
Red Е Gray Border (1980) 

Individual cards 1-132 

Set of 132 cards 

Individual stickers 1-33 

Set of 33 stickers 

Flattened wrapper (Darth Vader - red w/ Candy Heads ad) 

Flattened wrapper (Vader - red w/ press sheet ad) 

Flattened wrapper (Vader - red w/ fan club ad) 

Unopened wax pack (iz cards, 1 sticker, 1 stick of bubble gum {Candy Heads adl) 
Unopened wax pack (12 cards, 1 sticker, 1 stick of bubble gum [press sheet а) 
Unopened wax pack (12 cards, 1 sticker, 1 stick of bubble gum [fan club ай) 
Full display box (36 wax packs) 

Empty display box 

3 wax packs in printed poly wrapper 

Flattened poly wrapper from above 

80 unwrapped cards and collector's box on a blister card 

51 unwrapped cards in clear plastic rack-pack with Vader header card 

Loose Vader header card from above 

Full rack-pack display box (21 rack-packs of si cards) 

Empty rack-pack display box (for 2% rack-packs of si cards) 

Cardboard collectors’ box (3 received by mail-in offer or t included in set from above) 
The Empire strikes Back Series 2 
Blue & Gray Border (1980) 

Individual cards 133-264 

Set of 132 cards 

Individual stickers 34-66 

Set of 33 stickers 

Flattened wrapper (Darth Vader - blue w/ Candy Heads ad) 

Flattened wrapper (Vader - blue w/ press sheet ad) 


PRICE 


EX 
20°30 
30-40 

2 
15-20 
13 
zi 
150-200 
55 


EX 
20°30 
n 
15-20 
3 

13 

%5 

15 
100-150 
у 


35 
150-250 
yó 
10-5 
515 
100-200 


20-40 
1030 
23 
50-60 
r2 

12 

2 

y5 
1%) 
45 
120-125 
5-10 
15-20 
r$ 
15720 
кө 
35 
NGR 
510 
35 


20-30 
15-20 
13 
5% 
12 

ri 


MEM 

Flattened wrapper (Vader - blue w/ fan club ad) 

Flattened wrapper (Vader - blue w/ collecting box ad) 

Unopened wax pack (iz cards, 1 sticker, 1 stick of bubble gum [Candy Heads ad]) 
Unopened wax pack (12 cards, 1 sticker, 1 stick of bubble gum [press sheet al) 
Unopened wax pack (12 cards, i sticker, 1 stick of bubble gum [fan club adl) 
Unopened wax pack (iz cards, i sticker, 1 stick of gum [collecting box ай) 
Full display box (36 wax packs) 

Empty display box 

51 unwrapped cards in clear plastic rack-pack with Vader header card 

Loose Vader header card from above 

Full rack-pack display box of above packs (24 rack-packs of 51 cards) 

51 unwrapped cards in plastic rack-pack with printed 12-02 & C-3P0 wrapper 
Flattened wrapper from above 

Full rack-pack display box of above packs (24 rack-packs of si cards) 

Empty box (for z4 rack-packs of si cards) 


The Empire strikes Back Series 3 


Yellow & Green Border (1980) 

Individual cards 265-352 

Set of 88 cards 

Individual stickers 67-88 

Set of zz stickers 

Flattened wrapper (Darth Vader - yellow w/ Candy Heads ad) 

Flattened wrapper (Vader - yellow w/ press sheet offer) 

Flattened wrapper (Vader - yellow w/ fan club ad) 

Flattened wrapper (Vader - yellow w/ collecting box offer) 

Unopened wax pack (12 cards, 1 sticker, 1 stick of bubble gum [Candy Heads ad] 
Unopened wax pack (12 cards, 1 sticker, 1 stick of bubble gum [press sheet ай) 
Unopened wax pack (12 cards, 1 sticker, 1 stick of bubble gum [fan club ай) 
Unopened wax pack (12 cards, 1 sticker, 1 stick of gum [collecting box ай) 

Full display box (36 wax packs) 

Empty display box 

The Empire strikes Back 

5° x 7” large photo cards (i980) 
Individual large 5” хт” photo cards 1-30 (checklist on card reverse) 

Set of 30 cards 

Unopened crimped paper pack (1 card) 

Flattened wrapper 

Empty display box 

Full display box (36 packs) 

Individual large 5” x 7” photo cards test series 1-30 (description and line art on card reverse) 
Set of 30 test set cards 

Flattened wrapper (sealed w/ tape not crimped) 

Giant Movie Pin-Ups 


Pin up *5 (Star Wars style A) 

Pin up *8 (The Empire Strikes Back style А) 

Flattened wrapper 

Full display box (36 packs) 

Empty display box 

Return of the Jedi Series 1 
Red Border (1983) 

Individual cards 1-132 

Set of 132 cards 

Individual stickers i-i (yellow border) 

Individual stickers vu (purple border) 

Individual stickers 12-22 (blue border) 

Individual stickers 12-22 (red border) 

Individual stickers 23-33 (orange border) 

Individual stickers 23-33 (green border) 

Set of 66 stickers (all color variations) 

Flattened wrapper (Luke) 

Flattened wrapper (Vader) 

Flattened wrapper (Wicket) 

Flattened wrapper (Jabba) 

Unopened wax pack (to cards, 1 sticker, 1 stick of bubble gum [Luke]) 
Unopened wax pack (10 cards, 1 sticker, ı stick of bubble gum [Vader]) 
Unopened wax pack (10 cards, 1 sticker, 1 stick of bubble gum (иіске) 
Unopened wax pack (10 cards, 1 sticker, 1 stick of bubble gum [abba]) 


PRICE 
12 
r2 
i 
i 
yi 
xh 

90-100 

510 
8-10 
25 
NCSR 
8-10 
35 
NCR 
35 


1-5 
20-25 
1125 
15-20 

n 
г? 
n 
1-2 
n 
n 
n 
n 
80-90 
5-10 


12 
20725 
13 
ri 
у 
40-50 
NGR 
NCR 
NOR 


<=” x го” mini movie posters) (1981) 


yS 
ГЕ 
55 
40-50 
5-10 


407.20 
10-5 
0-50 
0-50 
10-50 
0-50 
0-50 
0-50 
10-5 

x 

n 

n 

12 
1.50-2.50 
1.50-2.50 
1.50-2.50 
1.50-2.50 


ти PRICE 
Full display box (36 wax packs) 15-50 
Empty display box yn 
45 unwrapped cards in clear plastic rack-pack with Wicket header card 5-10 
Loose Wicket header card from above 35 
Full display box (21 rack packs of 45 cards) к 
Empty display box (for 24 rack-packs of 45 cards) Vu 


Нор THis, VADER! 


Empire Strike Back Collectors" Box (1980) 


We all know full well that the 
Dark Lord of the Sith can hold 
things—such as the neck of 
anyone who’s ticked 

him off—with a 

firm grip. Collec- 

tors of The Empire 

Strikes Back 


COLLECTING 
BOX 


cards called on 
Vader to 


securely hold 
their prized роз- 
sessions in neat 
collectors’ boxes, 
acquired by mail- 
in offers or with 
rack packs. 


Return of the Jedi Series = 


Blue Border (1983) 

Individual cards 133-220 1-5 
Set of 88 cards 15:20 
Individual stickers 34-55 59-15 
Set of 22 stickers 10-15 
Flattened wrapper (Leia) 12 
Flattened wrapper (c ro) Dd 
Hattened wrapper (Wokling) 12 
Flattened wrapper (Lando as skiff guard) г 
Unopened wax pack (10 cards, 1 sticker, 1 stick of bubble gum [Leial) 1.50-2.50 
Unopened wax pack (10 cards, 1 sticker, 1 stick of bubble gum Il pol) 1.50-2.50 
Unopened wax pack dio cards, 1 sticker, 1 stick of bubble gum [Wokling]) 1.50-2.50 
Unopened wax pack (io cards, 1 sticker, 1 stick of bubble gum [Lando/skiff]) 1.50-2.50 
Full display box (36 wax packs) 5% 
Empty display box 5-10 
Return of the Jedi Sticker Album (i983) 
Individual unused stickers 1-180 ЛЯ 
Set of 180 unused stickers 40-50 
Unopened pack (5 stickers) 35 
Full display box (100 packs) 50-60 
Empty display box 57 
Empty sticker album 6-8 
Full display box (16 albums) 50-60 
Emply display box 57 
Srar Wars Galaxy Series а (1993) 

Basic Card Set 

Individual cards 1-140 10-5 
Set of цо cards 10-1 
Individual foil-etched chase cards 1-6 (1 per 18 packs) 58 
Redemption card for autographed series 1 card (blue, 1 per case) 100-125 
Autographed card (redeemed with above card) 5-10 
Unopened foil pack (8 cards) 1257150 
Flattened foil wrapper 45-20 
Full display box (36 foil packs) 30-40 


?hn 


mu PRICE 
Empty display box г? 


Set of 2 different uncut sheets (28.25” x 29.5”) то cards each/contest giveaway) 50-100 
Uncut sheet of 6 foil chase cards (1^ x 7.5” - mail-in offer or contest giveaway) 95-100 
Millennium Falcon factory set includes uo foil-stamped cards, hologram #1 (Vader), o promo card, 
SW Galaxy 2 P, promo card, randomly inserted autographed card, 6 prism cards) 15-100 
Set of цо foil-stamped cards from Falcon set 40-50 
Hologram card ^i (Vader) from Falcon set 20-25 
Individual prism cards 1-6 from Falcon set 58 
Millennium Falcon publisher's proof set (same as Falcon set but has a publisher's proof sticker on box 
and limited to 500 sets) [ТЕ 
Sian Wars Galaxy Binder (includes SWB1 promo card) 30-40 
Series 1 Promo Cards 
CARD # IMAGE (SAME AS BASIC CARD #) DISTRIBUTION PRICE 
N/A — eia (126) Non-Sport Update, Vol. J. #2 and at conventions | 10-1 
N/A Stormtrooper (136) Conventions 10-0 
N/A Jabba (104) Non-Sport Update, Vol. 4, #2 and Starlog igi 10-2 
N/A Вова Fett/Dengar (101) Classic Star Wars comic #8 10-12 
MA — eia (126)/Stormtrooper (136) 

uncut double card Advance Comics *52 20-30 
wo АН. Checklist 

("Look for series 2 in 1994") Just Toys Bend-Ems mail-in offer 5-10 
о Vader box art (not in set) Bend-Ems mail-in offer and Millennium Falcon 

factory set 10-12 

МА — 515^ 7.15” labba (*104) 

inset on Ben & Vader (#124) Previews, Feb. '93 15-100 
9-up sheets 
47, 82, 83, 91, 92, 93, 101, 102, 103 San Diego Comic Con, summer 1994 10-25 
86, 87, 88, 96, 97, 98, 106, 107, 108 San Diego Comic Con, summer 1994 10-25 
113, ul. ИБ, 123, 124, 125, 133, 134, 135 San Diego Comic Con, summer 1991, 10-25 
116, 117, 118, 126, 127, 128, 136, 137, 38 San Diego Comic Con, summer 1995 10-25 
87, 88, 89, 97, 98, 99, 107, 108, 109 Included with QVC exclusive version of 

Art of Star Wars Galaxy 10-25 

STar Wars Galaxy 2 (1991) 
Basic Card Set 
Individual cards 141-275 10-5 
Set of 135 cards 10-0 
Individual foil-etched chase cards 7-12 (1 per 18 packs) 58 
Redemption card for autographed series 2 card (pink, 1 per case) 80-100 
Autographed card (redeemed with above card) 510 
Flattened wrapper (SW Galaxy album offer) E) 
Flattened wrapper (Art of SW Galaxy book offer) 45-20 
Flattened wrapper (SW uncut sheet contest) 45-20. 
Unopened foil pack (8 cards [album offer!) ШЕ] 
Unopened foil pack (8 cards [art book offer!) ге 
Unopened foil pack (8 cards [uncut sheet contest]) 1-1.50 
Full display box (36 foil packs) 30-40 


Empty display box 12 
Set of 2 different uncut sheets (28.257 x 29.5” go cards each - Topps contest) 100-150 
Uncut sheet of 6 foil chase cards (1^ x 7.5” - mail-in offer or contest giveaway) 70-100 
Factory tin set includes 135 foil-stamped cards, 6 prism chase cards, 12-02 & C-3P0 hologram #2, 


SW Galaxy 3 Boba Fett promo card (unnumbered), oo card, 5WWidevision SWP #0 75-100 
Set of 135 foil-stamped cards from tin set 40-50 
Hologram card #2 (Rz-Dz and C390) from tin set 20-25 
Individual prism cards 7-12 from tin set 58 


Series 2 Promo Cards 
oo Vader by Ralph McQuarrie (not in set) Included with QVC exclusive version of Art of Stan Wars 
Galaxy and with Sra Wars Galaxy 2 tin factory set — 5-8 


Pi Rancor (243) Advance Comics 2193, Cards Illustrated *2 & conventions 5-8 


P2 Luke Jedi (265) Non-Sport Update, Vol. 5, #2 58 
8 Yodas praying to Yoda statue (not in set) not released NGR 
P, Jawas w/ C-3P0 (228) Included in Star Waes Millennium Falcon factory set 10-15 
Ps Han and angry Chewie (261) Cards Illustrated *6 58 
P6 Boba Fett (26) ТЫП 5% 
МА Sand People (271) Bend-Ems mail-in offer and Classic Stan Wars #20 58 
МА Ewoks attacking biker scout w/ knife (266) Triton Comic Cards and Collectibles *2 58 
MA 5” xq” Rancor (243) inset on AT-AT (222) Previews, Vol. 4, #2 58 


Comic Сом EXCLUSIVE 
San Diego Comic Con 1995 Stax Wars Day Autograph Card 


The San Diego Comic Con, the annual national gathering of 
comics fans, hosted a Star Wars Day on July 28, 1995. Only 

5,000 lucky attendees were able to get their hands on these 
limited Galaxy card series collectibles. 


Srag Wars Galaxy 3 (i995) 


Basic Card Set 

Individual cards 276-36 407.45 
Set of go cards 10-12 
Individual LucasArts Entertainment Co. cards 1-12 20-25 
Set of 12 LucasArts cards 45 
Individual foil-stamped ist day production cards 276-365 (1 per pack) 50-1 
Set of до foil-stamped ist day production cards 50-60 
Individual etched foil chase cards 13-18 (1 per 12 packs) 58 
Individual Clear Zone chase cards 1-6 (1 per 18 packs) 10-12 
Flattened wrapper (Star Wars (uu Macazine ad) 157.20 
Flattened wrapper (Art of SW Galaxy book offer) 157.20 
Flattened wrapper (card giveaway contest announcement) 157.20 
Unopened foil pack (7 cards LSWGM ай!) 1150 
Unopened foil pack (7 cards [Art of SW Galaxy offerl) 11.50 
Unopened foil pack (7 cards [card giveaway ай) И] 
Full display box (36 foil packs) 30-40 


Empty display box Er 


Sian Wars aux Macazmead coupon 10-5 
Uncut sheet (27.257 x 39.75” set of go cards - Topps contest giveaway) 100-150 
Uncut sheet of 6 foil chase cards (7” x 7.5” - Topps contest giveaway) 100-150 
Series 3 Promo Cards 
CARD? IMAGE (SAME AS BASIC CARD #) DISTRIBUTION PRICE 
ооо Zorba the Hutt's Revenge cover art 

(not in set) Stan Wars (алу Macazne®y, (bagged) 58 
N/A Вора Fett (258) SW Galaxy 2 factory set 10-15 
P2 Snowtroopers (363) conventions 58 
P Vader Non-Sport Update cover art 

(not in set) Non-Sport Update, Vol. 6, #4, 58 
Py Aube kneeling (not in set) Combo *7 Du 
қ AT-AT (357) Advance Comics 9195 Ix] 
P6 — luke/Yoda/Ben/Vader (310) Sian Wars Gataxy Macazine *s (bagged) 58 
Pó error Front is AT-AT P5, back is P6 not distributed NCSR 
М leia with twins (336) ОТЫ yt 
P8 Vader and Boba Fett (361) Cards Illustrated 25 58 
МА 5.5” x7.5” Zorba (ooo) 

inset on AT-AT (357) Previews 11% 58 


Miscellaneous Srar Wars Galaxy Cards 
МА — Truce at Bakura book cover art Waldenbooks giveaway with purchase 

(not in sets) of hardcover book 12/93-1/94 10-15 
SWBi Tarkin & Vader (not in sets) Included with ие Waes Galaxy binder 45 
SWGMi Cloud Car over Cloud City Finest card 


(not in sets) Sian Wans Gataxy Macazine (polybagged version) 5 


CARD # IMAGE (SAME AS BASIC CARD ^) DISTRIBUTION 

SWGMz Shuttle over Coruscant Finest card (187) Sra Wars Galaxy Macazme*2 (polybagged version. 

SWGM3 Snowspeeder & AT-AT Finest card 
(not in sets) 

Mog, Luke & his X-wing on Dagobah 
Finest card (not in sets) 

Dhi Droid battle from Dark Empire // 
(not in sets) 

Оно Boba Fett (not in sets) 

Ds The Falcon & a Star Destroyer 
(not in sets) 

Ci Emperor (cover art of SWGM #8, 


rok Wars бихи Macazine *3 (polybagged version) 
Sian Wars Garaxy Macazine ч, (polybagged version) 


Dark Lords of the Sith" 
Classic Stan Wars: The Early Adventures 83, 


Classic Stak Wars: Return of the Jedi 


not in sets) Sian Waes (aux Macazine ic (polybagged version) 
(2 — Luke & Nor (cover art SWGM*9, 
not in sets) ‘Sian Wars Gataxy Милли ®9 (polybagged version) 


(з Нап (cover art of SWGM *10, not in sets) Star Wars Саху Macazme *10 (polybagged version) 
Ca Vader (cover art of SWGM ғи, not in sets) Star Waes Gataxy Macazme "ii (polybagged version) 
SWi Photo of 2-02 from % Waes: Episode | ue Wars Garaxy Couecror #2 (polybagged version) 
SW2 Airbus art from Sar Waes: Episode | Star Wars (алау Couecror in (polybagged version) 
9% Jedi council chamber art from 


Sian Wars: Episode 1 Sian Wars Garaxy (шай *2 (polybagged version) 
A Vader (4) Included with Bend-Ems figures 
B C») Included with Bend-Ens figures 
ФИЛО) Included with Bend-Ems figures 
) Snowtroopers (137) Included with Bend-Ems figures 
E Yoda (io) Included with Bend-Ems figures 
F Chevie (8) Included with Bend-Ems figures 
6 Luke (3) Included with Bend-Ems figures 
den (6) Included with Bend-Ems figures 
| Han (7) Included with Bend-Ems figures 
| Leia (5) Included with Bend-Ems figures 
K The Emperor (14) Included with Bend-Ems figures 
L Wicket (129) Included with Bend-Ems figures 
M Boba Fett (13) Included with Bend-Ems figures 
N Trench battle (16) Included with Bend-Ems figures 
O Second Death Star (26) Included with Bend-Ems figures 
P ando(9) Included with Bend-Ems figures 
Q Vader Boris art (71) Included with Bend-Ems figures 
R ШкеХ-міпе pilot (87) Included with Bend-Ems figures 
$ Young Mon Calamari (98) Included with Bend-Ems figures 
T — Sand People (по) Included with Bend-Ems figures 
U — Emperor's Royal Guard (uz) Included with Bend-Ems figures 
V — Gamorrean Guard (118) Included with Bend-Ens figures 
W Bib Fortuna (121) Included with Bend-Ems figures 
X Luke b Vader on Dagobah (241) Included with Bend-Ems figures 
Y Millennium Falcon crew (202) Included with Bend-Ems figures 
1 Aue b lein (261) Included with Bend-Ems figures 
AA ESBart (195) Included with Bend-Ems figures 
BB Уай (167) Included with Bend-Ems figures 


30-1 Darth Vader image (5” x 6.5”) San Diego Comic Con Siar Wars Day 


autograph card 8/5/94 (limited to 7,500) 

SD-2 Millennium Falcon image (“ x 6.5”) Зап Diego Comic Con frae Wars Day 
autograph card 8/5/94 (limited to 7,500) 

N/A Black & white falcon art (^ x7”) Зап Diego Comic Con % Waes Day 
autograph card 7/28/95 (limited to 5,000) 


N/A — large SWGM quad card featuring 
cover art from Issues 18-4 Sint Wars балау Macazine*s (polybagged version) 
STAR Wars Caps (1995) 
Basic Set 
Individual caps 1-70 
Set of To caps 
Individual Galaxy Caps 1-10 
Set of 10 Galaxy Caps 
Individual black-colored slammers 1-8 
Set of 8 black-colored slammers 
Individual silver-colored slammers 1-8 
Set of 8 silver-colored slammers 
Individual gold-colored slammers 1-8 
Set of 8 gold-colored slammers 


PRICE 
y5 


mM PRICE 
Unopened pack (1 caps, 1 slammer) 23 
Flattened wrapper уло 
Rules booklet 0725 
Full box (48 packs) 30-35 
Empty box 12 
Promo Caps 


vA — Galaxy 2 box art Stan Was Gataxy Macazne*3 (polybagged version) |15 
oB Galaxy box art Sian Wars Gataxy Macazine*3 (polybagged version) 45 
Srar Wars Widevision C1993) 

Basic Card Set 


Individual cards 1-120 2535 
Set of 120 cards 15-25 
Individual Finest chase cards 1-10 (1 per i packs) 15-20 
Flattened wrapper (SWGM ad) 457.20 
Flattened wrapper (Widevision album offer) 457.20 
Flattened wrapper (Art of SW Galaxy book offer) 45-20 
Unopened foil pack (10 cards /SWGM adl) yi 
Unopened foil pack (10 cards [album offer]) Ti 
Unopened foil pack (10 cards [Art of SW Galaxy offer!) 3k 
Full display box (21 foil packs) 50 


CAP CRAZE 


“Cards” # 0-А E 0-B 
Ѕтав Wars GALAXY MAGAZINE #3, 
Caps Promo (1995) 


Does the word "Pogs" ring a bell? 
Back in the early and mid 1990s, 
those round collectibles, which 
originated in Hawaii as milk bot- 


tle tops, were all the rage. 
So it made perfect sense 
for Topps to capture Star 
Wars images in their 

own circular format, 
called Caps. To pro- 

mote the product, two 
featuring box art from 

the Galaxy card 

series, were given away in 
the Deluxe Edition of SWGM #3. 


Empty display box r2 
Sır Waes Widevision Binder (includes SW Widevision #00 promo card) 25-30 
Widevision steel card set (cards 1-6) mail-order only 10-100 
Star Wars Widevision Promo Cards 
CARD # IMAGE (SAME AS BASIC CARD #) DISTRIBUTION PRICE 
SWPo Luke, Han & Chewie enter awards 

ceremony (not in set) SW Galaxy Series 2 tin set 15-20 
ЗМР. Mos Eisley checkpoint (37) Non-Sport Update, Vol. s, *6, Up N Coming 12191 

(Canada) and at conventions 510 

SWP2 Millennium Falcon cockpit (60) Advance Comics *72 510 
SWP3 Vader's TIE and wing men (105) Sar Wars iux Macazine *\ (polybagged version) 5-10 
SWP, Маг Destroyer underside (2) Wizard * 42 5-10 
Meß Vader choking Rebel (8) Tuff Stuff Collect gs 5-10 
SWP6 Leia and C3P0 in war room (107) Cards Illustrated *1, 510 
oo Luke emerges from X-wing in 

hangar bay (not in set) Included with Widevision binder 10-2 
МА 5.5” x7.5” Han in gun port (79) Previews, Vol. 4, 10 20-30 
Kor Vader choking Rebel (8) Kenner Classic 4-Pack action figure set 75 
Ko Luke in gun port (80) Kenner Classic 4-Pack action figure set 75 
K-03 Falcon cockpit (60) Kenner Classic 4-Pack action figure set 5 15 
Кок Нап in cantina (45) Kenner Classic 4-Pack action figure set ШИ 
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IEM PRICE 
Empire Strikes Back Widevision (1991) 
Basic Card Set 


Individual cards 1-144 25-35 
Set of ius cards 540 
Individual Finest chase cards 1-10 (t per i2 packs) 8-12 
Individual 4” x 5.75” mini poster cards 1-6 (1 per box) 5-10 
Flattened wrappers (AT-AT walkers) 45-20 
Flattened wrappers (Luke and Yoda) ую 
Flattened wrappers (Falcon and Star Destroyer) 45.20 
Flattened wrappers (Vader in carbon freezing chamber) «15-20 
Unopened foil pack (9 cards [AT-ATs]) 1502 
Unopened foil pack (9 cards [Luke & Yodal) 102 
Unopened foil pack (9 cards [Falcon and Star Destroyer]) 1502 
Unopened foil pack (9 cards [Vader in freeze chamberl) 150-2 
Full display box (21 foil packs) 45°50 


Empty display box 12 
Set of 2 different uncut sheets (40 x 25.5 72 cards each, sold on QVC) 100-150 
Empire Strikes Back Widevision Promo Cards 

CARD ® IMAGE (SAME AS BASIC CARD #) DISTRIBUTION PRICE 
o Vader in meditation chamber (not in set) Star Wars Сими Macazme :; (polybagged version) 5-10 


n Vader tortures Han (98) Advance Comics #79 $ conventions 510 
п AT-ATs (2) Non-Sport Update, Vol. 6,4, ую 
Pj ше Yoda and Rz-D2(54) Tuff Stuff Collect 8195 5-10 
P, Luke hangs in reactor shaft (118) Combo) 510 
Р Slave Ilm) Conventions 10-15 
P6 On board the medical frigate (143) Wizard "48 5-10 


МА — 25^ x 7.5” Pi/P2/P3 triple card Previews, Vol. s, #5, Capital Cities Chicago Trade Show 10-15 
Return of the Jedi Widevision (1995) 
Basic Card Set 


Individual cards 1-144 15-35 
Set of 144 cards 20-25 
Individual Finest chase cards 1-10 (1 per 12 packs) vu 
3-D redemption card (Boba Fett; 1 per case) 50-75 
DIII o Admiral Ackbar 3-D chase card (mail-in redemption or convention) 15-20 
Retailer envelope for 3-D chase card (1 per case) 510 
Individual 4” x 5.75” mini poster cards 1-6 (1 per box) сю 
Flattened wrapper (Jabba) 120 
Flattened wrapper (Han) 457.20 
Flattened wrapper (B-wings) 457.20 
Flattened wrapper (Luke/Biker) EX 
Unopened foil pack (9 cards [labbal) 150-2 
Unopened foil pack (9 cards [Han]) 1502 
Unopened foil pack (9 cards [B-wingsl) 150-2 
Unopened foil pack (9 cards [Luke/Biker]) 15072 
Full display box (21 foil packs) 40-45 


Empty display box n 


Set of 2 different uncut sheets (25.5” x 40” 72 cards each, sold on QVC) 100-150 
Return of the Jedi Widevision Promo Cards 
CARD # IMAGE (SAME AS BASIC CARD #) DISTRIBUTION PRICE 


o Close up of Anakin, Yoda & Ben 
(not in set) 
Pr Нап, Luke & Lando Skiff Guard (30) 


S Wars Gaaxy Macazine*6 (polybagged version) | 5-10 
Stan Waes Gatany Macazne*s (polybagged version) 510 


P2 lulee s Scout on bikes (not in set) Advance Comics *85 5-10 
P3 — Han Leia caught in bunker (not in set) Non-Sport Update, Vol. 7 t 5-10 
P, — Emperor (not in set) Cards Illustrated її] 510 
Ps Jabba & Bib Fortuna (not in set) Wizard ig, 510 
P6 Han, Luke & Chewie in labba's 

throne room (not in set) conventions 10-5 
МА 5.5 x7.5” o card in star field Previews, Vol. 5,81 515 


Srar Wars MasterVisions (6.5”x10.25” - 1995) 
Basic Card Set 


Individual cards 1-36 r2 
Full display box (full box = 36 card set) 5% 
Empty box 127 


Star Wars MasterVisions Promo cards 

CARD # IMAGE (SAME AS BASIC CARD ^) DISTRIBUTION PRICE 
NIA Т” x10.5” Bounty hunters by McQuarrie Srae Waes Сии» Macazine *2 (polybagged version) 5-10 
M 6.5 x10.25” tauntaun by McQuarrie АЛ Gataxy Macazine*s (polybagged version) — 5-10 
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TEM PRICE 
SrAR Wars Finest (i996) 

Basic Card Set 

Individual cards (silver backs) 1-90 40-50 
Set of 90 cards 30-40 
Individual refractor cards (gold backs) 1-90 (1 per 12 packs) 8-10 
Set of go refractor cards 650-750 
Individual embossed chase cards 1-6 (1 per 9 packs) 8-10 
Individual matrix chase cards 1-4 (1 per 12 packs) 8-0 
Redemption card for MasterVisions Jedi Legacy card (1 per case) 80-100 
MasterVisions 6.5” x 10” "A Jedi Legacy" (mail-in redemption) 40°50 


Retailer envelope for MasterVisions "Jedi Legacy" card (1 per case) 5-10 


Flattened wrapper (5 cards [Art of SW Galaxy otfer]) 5-0 
Flattened wrapper (5 cards [Shadows of the Empire adl) 457.20 
Flattened wrapper (5 cards [SWGM ай) 5-0 
Flattened wrapper (5 cards [SW Finest binder offer]) 1-0 
Unopened foil pack (Art of SW Galaxy offer) 12 
Unopened foil pack (Shadows of the Empire ad]) r2 
Unopened foil pack (%, а) r2 
Unopened foil pack (SW Finest binder offen! ri 
Full display box (36 foil packs) 60-80 


LiMITED DIMENSION 


Ѕтав Wars3D Dealers’ Promo, #3Di-2 (1997) 


To help promote its innovative three-dimensional Star Wars 
card set, Topps offered dealers this limited-edition card 
featuring early concept art by Ralph McQuarrie depicting a 
lightsaber duel between Luke and Vader. The card is now 
worth between $20-$30. 


Empty display box r2 
Shadows of the Empire card set reservation coupon (1 per pack) .10-.20 
Uncut refractor sheet (27” x 39.5” 90 cards/QVC. Limited to 250) 450-500. 
Sar Wars Finest binder (includes Binder 1 promo card) 20-25 
Stan Wars Finest Promo Cards 

CARD” IMAGE (SAME AS BASIC CARD #) DISTRIBUTION PRICE 


WWII Boba Fett (34) 

SWF Vader in his TIE fighter (20) 
SWF; Luke on tauntaun (62) 

MA т” x10.75” Finest promo 


Sar Was Силу Macazine *6 (polybagged version) — 5-0 
Stan Wars Gataxy Macazne*7 (polybagged version) 5-10 
Non-Sport Update, Vol. 7, j 5-10 


(Bib Fortuna, Han & Chewie) Dealers’ promo 20-25 
N/A — Same as above but refractor- 

coated version Dealers’ promo (very limited) 50-100 
Binder ı Han & Chewie (matrix 1) Included with ағ Wars Finest binder. 5-10 
Shadows of the Empire (1996) 
Basic Card Set 
Individual cards 1-72, 83-100 20-30 
Set of 90 basic cards 10-15 
Individual gold-edged character cards 73-78 (1 per 9 packs) ую 
Individual embossed foil character cards 79-82 (t per 18 packs) 5-10 
Winner card for autographed Hildebrandts MasterVisions (1 per 200 packs) 5% 


TEM 
Autographed Hildebrandts MasterVisions (Topps redemption) 
Non-autographed Hildebrandts MasterVisions case topper card (1 per case) 
Retailer envelope for Hildebrandts case topper card (1 per case) 

Flattened wrapper (Boba Fett) 

Flattened wrapper (Luke) 

Flattened wrapper (Vader) 

Flattened wrapper (Xizor) 

Unopened foil pack (9 cards [Boba Fett]) 

Unopened foil pack (9 cards [Lukel) 

Unopened foil pack (9 cards [Vader]) 

Unopened foil pack (9 cards Hol) 

Full display box (36 foil packs) 

Empty display box 

Uncut sheet cards ()“ x 39.75” 9o cards, sold on QVC) 

Shadows of the Empire Promo Cards 


CARD # IMAGE (SAME AS BASIC CARD #) DISTRIBUTION 

УІН Хот (78) ‘Stan Wars Силк Macazine *7 (polybagged version) 
Volke Vader (80) Advance Comics *93 

SOTE3 Luke (73) 1 included in each box of fae Wars Finest cards 
SOTE, Dash Rendar (32) San Maas Galaxy Macazine *8 (polybagged version) 
SOTES Boba Fett (82) QVC bonus included with GTI phone cards set 
SOTE6 Guri (79) verstreel s Fan "ig 

SOTE7 2-02 & C390 (76) Combo 41, 

MA SS“ SOTE3 inset on SOTE2 Previews 


STAR Wars 3D (1997) 
Basic Card Set 

Individual cards 1-63 

Set of 63 cards. 

Mi Death Star Multi-Motion card(i per box) 
Retailer envelope for Mi card (1 per case) 
Flattened wrapper 

Unopened foil pack (3 cards) 

Full display box (36 foil packs/63 different boxes) 
Empty display box (63 different) 

‘Star Wars 3D Promo Cards 


САА + IMAGE (SAME AS BASIC CARD #) DISTRIBUTION 
3Di1 Vader on Death Star (N/A) Sian Wars Galaxy Милли ic (polybagged version) 
3Diz Luke & Vader by McQuarrie (N/A) Dealers’ promo 


№ Ronto & Јама Multi-Motion card Topps Sian Wars zoth Anniversary Magazine 
The Empire strikes Back 

3D Promo Cards (1997) 

M ATATS (N/A) Topps ие Wars zoth Anniversary Magazine 
Srar Wars Trilogy 

Special Edition Widevision (1997) 
Basic Card Set 

Individual cards 1-72 

Set of 72 cards 

Individual laser cut chase cards 1-6 (1 per 9 packs) 

Individual hologram chase cards 1-2 (1 per 18 packs) 

1-30 Rebel fleet launch 3D card (1 per box) 

Flattened wrapper (SW zoth Anniversary Magazine ad) 

Flattened wrapper (SWGM ad) 

Unopened foil pack (9 cards LSW zoth Anniversary Magazine ad]) 

Unopened foil pack (9 cards LSWGM ай) 

Full display box (21 foil packs) 

Empty display box 

Special Edition Widevision Promo Cards 

CARD” IMAGE (SAME AS BASIC CARD #) DISTRIBUTION 

Pi Stormtroopers & dewback (not in set) — San Diego Comic Con 1996, 

rue Wars Gatary Macazine ча (polybagged version) 
Stak Wars (ишу Macazine *10 (polybagged version) 
Wizard 65 

1 randomly inserted in each SW3D card box 
‘randomly inserted in each 030 card box 
a randomly inserted in each SW3D card Бох 
Wizard Sci-fi Special, Feb. 1997 

ИШ 

Sian Waes zoth Anniversary Magazine 


P2 Wide shot of Jabba near Falcon (26) 
3 X-wings and Y-wings in space (io) 

Py — Sandcrawler (1). 

қ Jawa (1) 

Pé Overhead Falcon w/stormtroopers (32). 
P] landspeeder in Mos Eisley 

P8 s dancers from Jabba's palace (67) 

o Laser cut (image N/A) 


PRICE 
10-50 
5% 

ую 
лу 
лл 

1-0 

5-0 

12 
F 
n 
r2 
4-5 
12 
50775 


PRICE 
510 
5-10 
510 
уш 
510 
510 
5-10 

10-5 


n 
100-10 
1530 
10-5 
25-20 
n 
125-150 
n 


PRICE 
5-10 
20°30 
58 


CARD * IMAGE (SAME AS BASIC CARD #) 
Но Millennium Falcon 

escaping Mos Eisley (33) 
H2 Massassi ruins on Yavin IV (38) 
В Han and Jabba (not in set) 
H4 Asp droids (not in set) 


DISTRIBUTION PRICE 
Randomly packaged with Kenner action figure vehicles 4-5 
Randomly packaged with Kenner action figure vehicles 4-5 
Randomly packaged with Kenner action figure vehicle 4-5 
Randomly packaged with Kenner action figure vehicles 4-5 


G Rz-D2 on X-wing (41) Randomly packaged with Galoob’s boxed sets ую 
G2 — TiEfighter chasing X-wing (not in set) Randomly packaged with Galoob's boxed sets 5-10 
3 Luke in landspeeder (not in set) Randomly packaged with Galoob’s boxed sets 510 
@ Mos Eisley (not in set) Randomly packaged with Galoob's boxed sets уо 
Gp Jawa riding ronto (not in set) Randomly packaged with Galoob’s boxed sets ую 
Miscellaneous Promo Cards 

4 Identical to ^1 from SW Widevision but no holo stamp Pepsi promo 35 
69 Identical to #69 from SW Widevision but no holo stamp Pepsi promo 35 
89 Identical to 289 from SW Widevision but no holo stamp Pepsi promo 35 
27 Identical to *27 from £52 Widevision but no holo stamp Pepsi promo 35 
68 Identical to *68 from ESB Widevision but no holo stamp | Pepsi promo 35 
95 Identical to *95 from £58 Widevision but no holo stamp Pepsi promo 35 
55 Identical to *55 from A07] Widevision but no holo stamp Pepsi promo 35 
79 Identical to *79 from RO7/Widevision but no holo stamp Pepsi promo 35 
135 Identical to 135 from RO7/Widevision but no holo stamp Pepsi promo 35 
Srar Wars Trilogy: 

The Complete story (i997) 

Basic Card Set 

Individual cards 1-72 15-0 
Set of 72 cards 10-15 
Individual laser cut chase cards 1-6 (1 per 9 packs) 58 
Flattened wrapper: standard size wrapper (Yoda & Vader) 457.20 
Flattened wrapper: wide wrapper w/ hanger hole (Yoda & Vader) 457.20 
Unopened foil pack: standard size wrapper (6 cards) 12 
Unopened foil pack: wide wrapper w/ hanger hole (6 cards) 12 
Full display box (36 foil packs) 40-50 
Full display box: wide wrapper size 40-50 
Empty display box 12 
Empty display box: wide wrapper size 12 
5тағ Wars Vehicles (1997) 

Basic Card Set 

Individual cards 1-72 15-0 
Set of 72 cards 10-15 
Individual cutaway cards 1-4 (1 per 18 packs) 58 
Individual 3D cards 1 & 2 (1 per box) 10-2 
Redemption card for oversize 3D card (1 per case) 65-80 
Oversize 3D card #3 (1 per case) 50-60 
Retailer envelope for oversize 3D card #3 (1 per case) 10-15 
Flattened wrapper 45.20 
Unopened foil pack (5 cards) n 
Full display box (36 foil packs) 40-50 
Empty display box 12 
Srar Wars Vehicles Promo Cards 

CARD” IMAGE (SAME AS BASIC CARD ^) — DISTRIBUTION PRICE 
Pi Speeder bikes (not in set) Dealers’ promo 25-30 
Pa Imperial shuttle (not in set) Dealers’ promo 530 
Pi Refractor version (not in set) Dealers’ promo 50-75 
Pa Refractor version (not in set) Dealers’ promo 50-75 
NIA Bewing/ Slave postcard rue Wars Саи Macazme i (polybagged version) 5-50 
Miscellaneous Topps Cards 

Hi Sue Wars poster art Included with Srae Wars watch from Hope Industries ую 


He Empire Strikes Back poster art Included with Empire Strikes Back watch from Hope Industries 5-10 
H3 Return of the Jedi poster art included with Return of the Jedi watch from Hope Industries 5-10 


NOTES: Prices assume all components present; the more mint the condition, the higher the price. NCSR 
indicates no current sales reported. N/A indicates the information was not available or not applicable. 
Assistance was provided by Lance Worth of Star Force Collectibles, El Cajon, CA, Dov Kelemer and Martin 
Thurn. Prices on this list are in no way guaranteed by Topps or Lucasfilm. Prices are estimates based on 
samplings and averages of current market values. 
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Collectibles maven STEVE SANSWEET gives expert answers to 
your questions about Star Wars stuff 


I'm just beginning my STAR Wars 
collection, and so far I have only 
the novels, which—of course—are 
easy to find. I am interested in two 
things in particular: The Royal 
Scottish Orchestra's "soundtrack" 
for Heir to the Empire and a video 
copy of the original trilogy in 
widescreen format. When it was 
marketed a few years ago, I didn't 
have the funds to buy [the video 
trilogy]. Recently I've gone to 
many different places, but was re- 
peatedly told that it was perma- 
nently pulled from the shelves to 
make room for the [STAR Wars Tril- 
ogy] Special Edition. 1 think this is 
very unfair to many people like me 
who are now proud owners of the 
Special Edition, but who also have 
fond memories of STAR WARS as it 
first burst upon an unsuspecting 
world's imagination, the trilogy that 
the first generation of fans grew up 
with and loved. The condition of 
the package doesn't matter. Can 
anyone help? TINA COCHRANE, 
ALBANY, NY 

SANSWEET: / can easily help 
with the first part of your quest. You 
may have been looking in the CD bins 
under the wrong initial letter. What 
you seek is Joel McNeely's "sound- 
track" for Shadows of the Empire, 
the 1996 Lucasfilm multimedia project 
that included a novel, comics series, 
video game, trading cards and toys. 
Besides 50 minutes of cool music, it's 
also an interactive CD-ROM that con- 
tains lots of related art. Most large 
chain stores still have copies, and our 
sister publication, STAR WARS 
Insider, still has it available in its 
"Jawa Trader" section. 
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The next part of your journey will be more difficult, 
but not impossible. I’m getting an increasing number of re- 
quests for what ГИ dub “Star Wars classic.” The original 
trilogy—as advertised—was indeed withdrawn from sale 
following a major push in late 1995/early 1996 to make 
room for the STAR Wars Trilogy Special Edition. But 
that makes the classic version an instant collectible, and 
where there's a collector craving, you're sure to find dealers 
popping up to meet the need. So go to some local comics, 
trading card or scifi / media stores, weekend shows, swap 
meets and flea markets. If you don't see it, ask friendly 
dealers to keep you in mind if they turn it up. Give them 
your name and phone number. You can also search for it 
on the Internet in such places as the ebay auction site 
(www.ebay.com) or in video or STAR WARS newsgroups 
(such as rec.arts.sf.starwars.vintage). As a low-tech alterna- 
tive, place a wanted ad in your local newspaper under the 
collectibles heading. 

Finally, remember, once you get it, that videotape has 
a relatively short life. To maximize the longevity of your 
treasure, make sure you rewind it at least once every six 
months, keep the heads of your VCR clean and store the 
tapes in a place with low humidity and where the tempera- 
tures don't get too low or too high. 


* I saw you on a recent QVC Srar Wars Collection 
show, and I have one question. On the cover of your 
SrAR Wans Encyclopedia, why does Luke have a red- 
colored blade on his lightsaber and Darth Vader have 
a blue-colored blade? If this is a definitive, all-encom- 
passing endeav- 
or, doesn't it 
make sense to 
be as accurate 
as possible? Per- 
haps I missed 
something, but I 
doubt it. I hope I 
don’t sound like 
a pain, but I just 
want your effort 
to be as accu- 
rate as possible. 
Don’t you? J. J. 
TORRES, VIA THE 
INTERNET 

SANSWEET: 
Absolutely, J. J.! 
Mighty fine eyes 
and great quality 
TV you have. I 
worked on the 
STAR Wars En- 
cyclopedia for 
three years, went through five readings in typescript and 
page-proof form, had wonderful inside and outside Lucas- 
film readers to double-check my work—and still, we're all 
only human, so I fully suspect that some errors may have 
crept in. And I certainly want to hear about them. 


This, however, is not one of 
them. Del Rey Books wanted some 
sort of subtle but iconic illustration on 
the book cover, and chose the 
lightsaber duel between Vader and his 
son Luke from Return of the Jedi. 
The best piece of art that worked for 
the cover designer was the shadowy il- 
lustration from the Revenge of the 
Jedi poster by famed illustrator Drew 
Struzan. Take a close look at the 
poster, and sure enough, the colors of 
the lightsaber blades are different from 
those in the film. I've never had a 
chance to ask the artist how or why 
that happened. Was Struzan implying 
that during the battle Luke was slip- 
ping to the dark side while the tiniest 
bit of light side emotion was giving 
Vader second thoughts? So the Ency- 
clopedia cover is true to, and pays 
homage to, the magnificent original 
Struzan art. Chalk it up to artistic li- 
cense. I assure you that in the book, 
the lightsaber colors are correct. 


* Once Episode I is released, will 
Kenner continue to produce figures 
from the first trilogy, or will the 
company exclusively produce col- 
lectibles from the prequels? 
There are a multitude of 
creatures, officers and 
Ewoks that I would like to 
See produced. DAVE STEIN, 
MEDINA, OH 

SANSWEET: That’s an 
excellent question, but one 
whose answer is a bit up in 
the air at the moment. I agree 
that despite Hasbro's huge 
line of small action figures, 
there are many more that 
could be produced given the 
richness and depth of George 
Lucas' galaxy. And there will 
certainly be some classic fig- 
ures in the first half of next 
year. Hasbro also realizes 
that is has a dual market to 
serve: kids and collectors. So 
it is eager to get collector 
feedback on the issue. Clearly 
the second half of next year 
will be dominated by Episode I mer- 
chandise, but if the collector demand 
is still strong for Star Wars classic, 
then Hasbro will produce it. 


+1 was wondering if you might be 
able to give me pricing and infor- 
mation about a collectible that I 
was unable to find in the Tomart's 
price guide. I have a limited-edition 
cold-cast porcelain Luke Skywalker 
that is copyrighted 1995 by CG 
Publishing Ltd., London. It is a 
sculpture of the famous "twin sun- 
set scene," with Luke having his 
left leg propped up. It comes with a 
"Masterworks Series Certificate of 
Authenticity," which is signed by 
Bruce Webber, Mark Hamill and 
Rick Lewis. It is number 50 of 
1,000. The dealer I bought it from 
said that this was meant to be the 
first in a series of sculptures that 
were only to be released in Europe. 
He thought the next one was to be 
Obi-Wan, but I haven't heard any- 
thing else about the series. I am ex- 
tremely happy with this piece; even 
the box is extraordinary. The only 
reason I need pricing information 
(for I would never sell it) is that I’m 
getting married in September and 
am currently inventorying my col- 
lection for insurance reasons. Any 
help you could give me would be 
greatly appreciated. MIKE MAROSY 
VIA THE INTERNET 

SANSWEET: Congratulations, 
both on the marriage and owning an 
even more limited collectible than the 
numbers indicate. The hefty statuette 
you own was never legally available 
for sale in the U.S., the largest market 
for STAR WaRS collectibles, and hence 
never caught fire. The company did 
indeed produce a companion Obi- 
Wan Kenobi cold-cast piece (and had 
been planning to produce other fig- 
ures), but the Obi-Wan was probably 
produced in even more limited num- 
bers, and the line ended. I don't know 
exactly how many of each exist. New, 
the porcelain pieces (made in Ireland 
and packaged in a multi-sided box 
that some collectors like even more 
than the sculpture within) cost $200- 
$300. And because of their currently 
limited appeal, I would still value 
them at around the purchase price. If 


you want to complete your collection, try some STAR WARS 
dealers in England or Canada. 


I'm hoping to get some information about a card set 
put out in New Zealand around 1980 for The Empire 
Strikes Back. They were issued by 
General Foods/Irvines Twinkies 
snack cakes. I believe they were cut 
from package cards. I have most New Zealand-made 
cards, but I have never seen a card from this series. 
Perhaps you could write an article on New Zealand 
STAR Wars collectibles, as we've had some pretty inter- 
esting promotions over the years. STEPHEN WILLIAMS, 
FIELDING, NEW ZEALAND 

SANSWEET: Glad to help. Twinkies snack cakes in 
New Zealand had a colorful 1980 Empire promotion in- 
volving round photo stickers with a heavy black circle sur- 
rounding each. The set included 
Luke in his Hoth outfit, Yoda, 
Chewbacca, Leia, Darth 
Vader and C-3PO. I'm not 
sure if there were more in 
the set, because these are 
the only ones I have seen 
or heard of. A few of 
them are pictured on 
page 90 of the second edi- 
tion of Tomart's Price 
Guide to Worldwide STAR 
Wars Collectibles. By their 
nature, I don't think they were cut 
from the packaging. 

For a relatively sparsely pop- 
ulated country far, far away, I 
agree that New Zealand has had 
some great and unique trilogy 
promotions. But even collectors in 
your closest large neighbor, Aus- 
tralia, haven't heard of many of them. 
These include recent promotions tied to 
the Special Edition, including one involving 50 
trading cards that came with chocolate bars and 10 cards 
and special packaging with loaves of bread. I'd love to 
read an article about New Zealand-only STAR WARS pro- 
motions. Are any of you Kiwis game to write one? 


* At a market in my town I found a Buena Vista Chil- 
dren's Library Volume 8, which contains three STAR 
Wars books and an audio cassette with stories on it. 
The books are Svar Wars Adventures іп ABC, STAR Wars 
Adventures in Colors and Shapes and The Ewok Adventure. 
The date on the books is 1984, although the box says 
1985. Also, the box says the contents are the product of 
the Rainbow Music Group in Sydney, Australia. I picked 
the box up for Australian $3, and wonder what it might 
be worth now. MATT PEARSON, MILDURA, AUSTRALIA 


SANSWEET: The cassettes and 
read-along books were also available 
as small, seven-inch vinyl records (re- 
member records?) and were produced 
by the Buena Vista unit of the Walt 
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Disney Со. Rainbow was the Aus- 
tralian sub-licensee. Getting all three 
of them together in this variant pack- 
aging makes it an interesting col- 
lectible that, in mint condition, Га 
value at about $20-$30. 


+ My Obi-Wan Kenobi STAR Wars 
figure has his hood down, with 
white hair, and a telescoping 
lightsaber coming out of his hand. 
In your magazine it says that an 
Obi-Wan Kenobi with a hood 
down, telescoping lightsaber 
and white or gray hair is 
worth $2,400+. If my action 
figure has what I explained, 
is it worth $2,400+ and is it 
an original!! COOL JORDO, VIA 
THE INTERNET 
SANSWEET: Well, 
Cool, hate to shoot down 
your hopes, but in price 
guide-speak (which 
means there isn't a lot 
of room for added 
words) "telescoping" 
lightsaber is actually 
shorthand for double- 
telescoping lightsaber. 
That means one piece 
comes out of the hand and then 
a very thin piece—thinner than a 
straight pin—comes out from that. 
The most common double-telescoping 
figure is an original Luke Skywalker 
in a Kenner plastic bag from the Early 
Bird kit. It is believed that the change 
to a single-telescoping lightsaber was 
made before carded figures of Ben 
Kenobi or Darth Vader were shipped, 
but that samples exist. I can personal- 
ly attest to a carded Kenobi, because 
it's owned by a friend in Phoenix. And 
other friends have documented the 
double-telescoping Vader, but all the 
pieces are very scarce. 
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ІШІБ- It is not unusual anymore to 
hear stories about people who grew 
up with Srar Wars in the 1970s and 
80s, became parents and then in- 
troduced their kids to the saga. What 
is unusual is to hear of that influence 
flowing backward, from child to par- 
ent. But such is the charm of STAR 
Wars—and the story of Deanna 
Bock and her father, Lauren. 

Their tale dates back to the late 
1980s, a time of rare opportunity for 
prescient collectors, including 
Deanna Bock. It was 1987 when she 
wisely decided to rekindle her child- 
hood love of ST Wars by acquiring 
some of the toys she missed getting 
while growing up in Kirkland, Wash- 
ington, a suburb of Seattle where she 
and her family still live. Along the 
way, Deanna, now 26, managed to 
inspire and 
transform 
her father, 
57-year- 
old Lau- 
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It’s actually struck twice, with Deanna Bock passing 


DEANNA BOCK 


(RIGHT) AND HER 
FATHER, LAUREN, 


POSE WITH THE 
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ren Bock, from casual fan into a su- 
per collector. 

Deanna was first bitten by the 
Star Wars bug nearly 20 years аро. 
"When STAR Wars came out, I was in 
kindergarten,” she recalls. “I didn’t 
see it in a theater then, but I did see 
The Empire Strikes Back, and afterward 
I struggled to convince my parents to 
get every toy Kenner created.” 

Young Deanna built up a sizable 
collection, but there was a toy that 
eluded even her best convincing rou- 
tines. “The one thing I really wanted 
was the Han Solo doll. I was into Bar- 
bie and loved the 12" STAR Wars line. 

I had Leia, Luke and Darth. Mom 

and Dad said, 'Well, you can't 

have everything. We don't want 
to spoil you.“ 

Years later, when she 
was in high school, Deanna 
was still regretting not hav- 

ing the 12" Han. And 
that's how her new 
quest began. "I decid- 
ed to go back and try 
to find not only that 
Han, but also other 
things I missed." By 
then it was becom- 
ing more difficult to 
find STAR Wars 
products in stores, 
because the movies 


had run their course and most of the 
merchandising was over. 

Lauren could not help noticing 
his daughter’s renewed determina- 
tion to find the 12” Han, but this time 
he pledged to help Deanna find the 
elusive doll. Little did he realize, 
though, that he was about to get bit- 
ten by the STAR Wars bug, too. 

"We started going to garage 
sales," Deanna says. "We didn't find 
Han, but we did become interested 


FANTASTI 


in other stuff we found. From there, 
we started going to stores and get- 
ting things on close-outs.” 

Lauren was hooked on STAR 
Wars collecting. “We went to toy 
shows together in Washington, Ore- 
gon and Canada,” he remembers. 
Eventually, they found the Holy 
Grail: a boxed 12” Han Solo. “I had 
to pay $325,” says Lauren, with a lit- 
tle pain in his voice and probably a 
thought back to when Deanna was 
pleading for a much cheaper toy. “It 
had an original $7.99 store price 
sticker on the box.” Deanna has 
since then accumulated at least 15 
Han Solo and Indiana Jones dolls 
“You can never have enough Harri- 
son Ford,” she gushes. 

Father and daughter continued 
to find new and creative ways to 
hunt down trilogy toys during the 
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her fandom up to her father 


BY GUS LOPEZ 


late 1980s, before collecting Srar Wars stuff became hot again. “I ran ads in 
newspapers and bought a lot of different collections,” Lauren says. 

In search of leftover stock, the Bocks found a store in the Seattle area 
where they bought Power of the Force figures with coins. “The owner put 
out five to 12 figures a week and sold them for $2.50 to $3.00 apiece. I nev- 
er asked if he would sell them all, but another person bought the 1,000 re- 
maining figures at $1 apiece, including hundreds of Han Carbonites and 
Luke Stormtroopers.” 

Lauren’s disappointment at missing out on all those Power 
of the Force figures at rock-bottom prices didn’t last long. The 
very next day he made a remarkable find. “I went into a lo- 
cal novelty store that had small bins filled with different 

toy weapons at 1.5 cents each," he says. 

Fans] “They were the weapons that went with 
the Srar Wars action figures. Having just been burnt on 

the Power of the Force figures, I asked if they'd sell 

them all to me." He discovered that the owner had an 

even greater cache of accessories stashed in the back of 


the store. “There were 30,000 weapons," Lauren esti- DEANNA 
mates. "They quoted me a price of $150 for all of them.” ENJOYS MAKING 
Over the years, Lauren has given some away, trad- CUSTOMIZED 


ed a few and, of course, outfitted his personal collection 
of more than 1,000 loose Srar Wars figures. Still, there 
seems to be an endless supply of certain weapons. Dean- 
na mentions that they had so many General Madine 
staffs, they “recently used them as toothpicks for hors 
d'oeuvres at one of our STN Wars collectors’ meetings.” 

The meetings she refers to are the monthly gather- 
ings of a few dozen fellow Srar Wars collectors in the 
area that Lauren and Deanna are currently hosting. The 
Bocks’ house is a perfect setting, with two different STAR 
WARS pinball machines, a couple of ST Wars arcade 
games, walls of carded figures, every boxed and new ac- 
tion figure toy ever released, cookie jars, posters and 
store displays. In all, six rooms of the house are brim- 
ming with STAR Wars collectibles, if you count the laun- 
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dry room and one of the bathrooms. And that doesn’t 
even include much of Deanna’s stuff, which is in storage 
until they get more room to display it. 

Considering Lauren's appetite for STAR Wars col- 
ectibles, it's a good thing he's remodeling the house to 
hold even more things. "I buy everything I can get my 
hands on," he admits. “If it’s got Star Wars on it, I want it." 
Lauren is particularly excited about the newer STAR 
Wars products. "They're making so much quality mer- 
chandise now," he states. "It's beyond the toy stage. 
When I saw the large Han and Tauntaun at Toys R Us, 
was blown away. It's a work of art! I also really like the 
cons [prop replicas]," adding that he owns every one. 

"Since I'm retired, I hit Wal-Mart, Toys R Us and 
Target almost daily," Lauren says when asked about his 
oraging expeditions. "I pick up my friend Gary at 6:15 
a.m. We hit Wal-Mart at 7, and after that there's time for 
breakfast. We hit two different Targets at 8—we ruled 

out a third Target in our area because three 
notorious scalpers go there 
regularly—then we hit 
Toys R Us at 9:30. 
We do this at least 
twice a week." 
Whereas 
Dad has become 
an expert in his 
pursuit of new STAR 
Wans collectibles, 
Deanna's specialty is 
customizing older ones. She 
finds loose vintage 12" Han, Luke and Leia 
figures and designs custom outfits for them, including 
fashions never issued by Kenner for the original large fig- 
ure line, such as Luke Jedi, Leia Slave, Han Trench- 
coat, Leia Ceremonial, Leia Hoth and Leia Bespin. 

So what does the rest of the Bock household think of 
all this STAR Wars collecting? Lauren says his wife, Nancy, 
"loves this. She has always liked dolls." Ironically, their 
other daughter, Christina, isn't into Star Wars, but she 
works at Toys R Us and pitches in with the collecting ef- 
fort. "I have my company mole," Lauren laughs. "She's 
gotten a lot of things for me and for my friends." 

While Lauren and Deanna Bock have built one of 
the largest STAR WARS collections in the Pacific North- 
west, their real fortune is that the whole family shares 
this mutual interest. "We're having a great time togeth- 
er,” Lauren says. "It's been a terrific experience." $) 
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WHAT IN THE 


WORD? 


HERE'S THE THIRD installment of Sra Wars GA 
Couecror’s Trivia Puzzle Series: letters jumbled 
together like flying objects in an asteroid field. 
Your object is to cleverly navigate through and 
find the 30 hidden words. They are all familiar 
names of characters, spaceships, aliens and oth- 
er facets of the Star Wars universe. To help guide 
you, we’ve provided a word bank containing all 
32 (which means you inventive types can’t сте- 
ate your own). 

After you’ve circled the words—backwards, 
forwards, up, down and diagonally—mail the 
completed puzzle to us and we'll enter correct 
ones in a random drawing to win some great 
Star Wars prizes. 

May the Force be with you! 


STAR Wars 
Prizes! 


ИЗБЕ THE FORCE 


1 GRAND PRIZE Emperor Palpatine cold-cast porcelain 


bust, courtesy of Legends in 3 Dimensions 


2 FIRST PRIZES Complete set of Jabba’s Palace Expansion 


Set for the Srar Wars Customizable Card Game, courtesy of Decipher. 


3 SECOND PRIZES Display box of Jabba's Palace 


Expansion Set 


19 THIRD PRIZES complete set of shadows of the 


Empire trading cards, courtesy of Topps 


Entries must be received by December 31, 1998. One entry per 
person. Answers will appear in Issue #5 of SWGC winners will be 
notified by mail. Photocopies or handwritten copies of this contest are 
acceptable. Sorry, no e-mail entries. 


Name Birth Date 
PPP e | АИ 
(ity State lip 


MAIL YOUR ENTRY ТО: Contest #3, Star Wars GALAXY COLLECTOR, 
One Whitehall St., New York, NY 10004 
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Lightsaber 

Guri 

Jabba 

Blaster 

Prince Xizor 
Bib Fortuna 
Greedo 

Luke Skywalker 
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Oola Chewbacca 
Lobot Yoda 

Han Solo TIE fighter 
Tauntaun Darth Vader 
Wicket X-wing 
Princess Leia Jedi 
Millennium Falcon Вођа Fett 
Ewok Obi-Wan 
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Cantina 
Artoo-Detoo 
Lando 

Ackbar 
See-Threepio 
Death Star 
Stormtrooper 
Emperor Palpatine 


ANSWERS ТО “Tougher Than Sabacc” contest in Srar Wars GALAXY CoLLEcToR #1: 1) Slave I: 2) A- Wing; 3) Luke’s landspeeder; 4) TIE bomber; 5) snowspeeder; 
6) Millennium Falcon; 7) Y-wing; 8) Imperial landing craft; 9) Outrider; 10) Death Star. 


3/56 


AR WARS. - 
„$ Г. 
XJWAINIG) COMUACTION! 


Capture the excitement of.Star Wars with real flying models 
of. your favorite Rebel Alliance spacecraft}. 


5 ESTES? Ready - to - Fly ESTES *WEST WINGS X-wing 
X-wing fighter fighter hand launched 

flying model ' Бава glider 

rocket 


X Mini X- 
wing fighter flying 
model rocket, 


STERLING® 7% 


Models profile glow 

fuel powered X-wing e 

control line fighter ESTES* 
commemorative 


Ning fighter .. 
flying model 
rocket 


СОХ? Xing glow 


NORTH 

COAST ROCKETRY® fuel - powered 

High Impulse? X-wing control line 
fighter . 


fighter flying model rocket 


Search the galax for these and other real flying 
' Estes and Cox Star Wars models! 


Available at hobby, toy, craft ara other ane stores : 


AUTHENTIC STAR WARS 
MODELS THAT REALLY FLY - 
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Take your first step 
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into a larger world. |с01ГЕСТІОН | 
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LEADING THE REBELLION 
IN AUTHENTICITY 


The 1998 Kenner 
Basic Figure Collection 
EXPANDED UNIVERSE FIGURES 
E Clone Emperor Palpatine 
W Dark Trooper 
W Grand Admiral Thrawn 
W Imperial Sentinel 
W Kyle Katarn 
W Luke Skywalker 

from Dark Empire Comics 
W Mara Jade 
W Princess Leia 

from Dark Empire Comics 
W Spacetrooper 


POWER OF THE FORCE FIGURES 

E АГАТ Driver 

W Bespin Luke Skywalker 

E Biggs Darklighter 

№ C-3PO with Pull-Apart Feature 

E Captain Piet 

Ш Chewbacca as Boushh's Bounty 

W Darth Vader with Removable Helmet 

Ш Death Star Droid w/Mouse Droid 

W Death Star Trooper 

1 808 

W Endor Rebel Soldier 

№ Ewoks: Wicket and logray 

W Ishi Тір 

W Lak Sivrak 

W Lando Calrissian in General's Gear 

W Lobot 

W Luke Skywalker All New Likeness 

W Mon Mothma 

E Orrimaarko (Prune Face) 

E Pote Snitkin 

W Princess Leia Organa All New Likeness 

W Princess Leia Organa іп Ewok 
Celebration Outfit 

W Princess Leia Organa in Hoth Gear 

W R2-D2 with New Features 

№ Ree-Yees 
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Made with love’ by: 


EIK OMAN 


Our goal is to preserve classic video game magazines so that 
they аге not lost permanently: 


People interested in helping out in an capacity; 
please visit us at retromags com. 


No profit is made from these scans, nor do we offer anything 
available from the publishers themselves: 


f you соте across anyone selling releases from 
this Site, please de net support them and do let us know: 


Thank you! 


